R. J. REYNOLDS TOBACCO COMPANY 
RETAILER ASSIST PROGRAM - CARTON OUTLET 


1/e-rapctn. 


R. J. Reynolds Tobacco Company (RJR) Is pleased to announce the following-program effective Januarv 1 1096 
following S m ' nimUm V ° ,Ume requirements ° Mhe RJR Retail Partners Malting Plan for Carton Outl^\ 

MERCHANDISING/PRESENCE PROGRAM ELEMENTS: 

• RJR Self-Service Package merchandiser(s) including applicable signage. 

MERCHANDISING/PRESENCE ELEMENT REQUIREMENTS 


Loose pack merchandiser(s) for all brands available for sale, or RJR brands exclusively. Merchandisers) must ’ 
include promotion/display area, and areas designated for RJR advertising. If merchandiser is exclusive RJR S n ac « 
for RJR brands must also be maintained on Industry merchandiser. ' “ , 

Merchandisers) will be located adjacent to an active checklane, as approved by an RJR representative. 
Merchandiser(s) will be adequate in size to satisfy retailer sales of RJR and/or all Industry brands. V 
RJR space on merchandisers), not including display space, will be equal to RJR's Share of Market, not less than 
25%. Location of RJR brands will begin on top shelf of merchandisers) and continue on lower shelves in a 
contiguous manner, until space requirement is satisfied. 


RJR reserves the right for final approval of display/advertising types, sizes and locations. 

MERCHANDISING/PRESENCE ADDITIONAL REQUIREMENTS 

• Retailer further agrees to: 

Display RJR 'Lowest' brands, if applicable 
Provide RJR accurate volume information 

- Authorize primary and other suppliers to release brand style volume information to RJR, 

Provide RJR share of available signage (excluding signage on displays/fixtures) equal to RJR Share of Market 
Provide RJR share of space equal to RJR share of market on carton merchandisers, if applicable. Minimum 
acceptable space as determined by an RJR Representative. 

Ensure adequate quantity of RJR brands are maintained to minimize out of stock, including brands designated 
for display. 

Accept new RJR brand styles, as requested. 

Provide RJR distribution in all price tiers as required. 

Permit RJR to make reasonable audits of performance and to inspect and rotate RJR products, 

. Permanent RJR advertising will be affixed to RJR displays/merchandisers utilized under this agreement. Retailer will 
not permit additional advertising of any kind, including that relating to retailers own products, to be affixed to or 
interfere with RJR displays. 

• Changes in agreed location of displays/advertising, or effectiveness of location will result termination of this 
agreement. 

• Restricting RJR's ability to display, promote or distribute RJR brands or the ability to compete equally with other 
tobacco companies in all areas at retail, will result in termination of the agreement 

• RJR reserves the right to modify or terminate this agreement after notice to retailer. In the event of failure of 
performance by the retailer, this contract may be terminated by RJR forthwith and without notice. 

MERCHANDISING/PRESENCE PAYMENT 

RJR volume will be determined by the average weekly sales of all RJR brands during the most recent 3-month period. 

RJR will pay qualifying retailer $ per month for performance of all requirements under this agreement. 

R. J. Reynolds Tobacco Company will make payments by check as soon as practicable after the end of each calendar 
quarter. Payments will be made for stores rendering full performance during a quarter, and on a pro rata basis for stores 
rendering performance for less than one full quarter, but more than one calendar month. Retailer will not deduct amounts 
due under contract from invoices due RJR. 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAILER ASSIST PROGRAM - CARTON OUTLET 
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Request for Taxpayer Identification Number and Certification 

R. J. Reynolds Tobacco Company must backup withhold lax at the rate of 31% from payee If the payee falls lo provide R. J. Reynolds Tobacco Company with 
sufficient correct Information lo issue a Form 1099 lo such payee for any calendar year. With an individual proprietorship, this Information is the person's individual 
name and either his/her social security number (S.S. No.) or the employer identification number (EIN) for Ihe proprietorship. In addition to the payee's Individual 
name, the payee may also provide the business name for the sole proprietorship, provided the individual name is listed before the business name. (Sole proprietors 
may nol furnish only the business name.) With respect lo corporations, partnerships, eslales, trusts, and similar entities, the necessary Information is the entity's 
name and employer Identification number (EIN) as H appears on IRS Form 575 Assignment of Employer Identification Number). 

Type of Organization: Corporation_, Sole Proprietor_. Partnership, Estate, Trust, etc._ 

Is this a corporation exempt from backup withholding? Yes_ No_ 

Please use the appropriate line to fill in the name and Taxpayer Identification Number: 

Corporation Name_EIN__-_ 

or 

Sole Proprietor's Name_______ S.S. No._« 

Sole Proprietor’s Business Name EIN_-_ _____ 

or 

Partnership, Estate, Trust, etc. ___ EIN __-_ 



Address (Number, street, and apt. or suite number) 


Address (City, slate, and ZIP code) __ 

Certification: ... .. 

Under penalties oT perjury, 1 certify that: 

1. The number ehown above is my correct taxpayer Identification number (or I am waiting for a number to be issued to me) and 

2, I am not subject to backup withholding because: (a) I am exempt form backup withholding, or (b) I have nol been notified by Ihe Internal Revenue Service that I 
am subject to backup withholding as a result of a failure to report all Interest or dividends, or (c) the IRS has notified me that I am no longer subject to backup 
withholding. 

Certification Instructions: You must cross out hem 2 above If you have been notified by the IRS that you are currently subject to backup withholding because of 
underreporting Interest on your tax return. 

Store Name (Please Print) _ RJR Account No. _ 

Street Address 


City/State 

Call Classification _ Branch (If Chain) 


RJR Territory No, 
Zip Code _ 


Type 

# 

Stores 

Monthly Payment 

Total Quarterly 
Dollar Amount 

RA 



$ 

RA 



$ 

$ 

TOTAL 


Date Contract Signed 


Retailer's Signature 
Title:_ 


Contract Effective Date 


R. J. REYNOLDS TOBACCO COMPANY 
By: _ 


FUNCTION 
FUNCTION 
A=ADD 
E=END 
D=DELETE 
C=CHANGE 


CONTRACT TYPE 


PLAN 


UNITS 


RATE 


EFFECTIVE 

MO/YR 


( 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
SELF-SERVICE CIGARETTE OUTLET - LEVEL 2 

3. J. Reynolds Tobacco Company fRJR") is pleased to announce the following Retail Partners program effective January 1, 1996. Tor retail outlets where 51 % of total in-store 
sales are cigarettes and 90+% of total cigarette volume is sold to consumers. Retail accounts that qualify for this program also meet the following criteria: 

Minimum of 141 cartons of RJR brands sold per week. 

• Distribution cf RJR brands In all price-tiers as required. 

Retailers not meeting the above requirements should discuss alternatives wHh an RJR Representative. 

MERCHANDISING/PRESENCE PROGRAM ELEMENTS 

• RJR Full Price promotional capability in Primary position. 

• RJR Savings Brand promotional capability In Primary Savings Brand position. 

• Parity representation for RJR displays at register (selling area), Full Price and Savings Brands. ^ 


• "Feature" Self-Service Savings Center in a Primary Savings Brand position. i_> 

• Self-Service Savings Center tor other Savings Brands, if applicable. 00 

• Full Price Carton Merchandiser for RJR Full Price cartons. on 

■ tndoor and Outdoor “high Impact’ signage. 1-0 

Qualification of all requirements listed above will be determined by an RJR Representative. 

MERCHANDISING/PRESENCE ADDITIONAL REQUIREMENTS ^ 

• Retailer further agrees lo: to 

Provide promotional assistance as requested by RJR, 

- Display RJR "Lowest" brands. If applicable 

- Provide RJR accurate volume Information 


- Authorize primary and other suppliers to release brand style volume Information lo RJR. 

- Provide RJR share of available signage equal to RJR Share of Market. 

- Provide RJR share of space equal lo RJR share of market on carton merchandisers, If applicable. Minimum acceptable space as determined by an RJR 
Representative. 

- Ensure adequate quantity of RJR brands are maintained lo minimize out of atock, Including brands designated for display. 

Accept new RJR brand styles, as requested. 

- Permit RJR to make reasonable audits of performance and to inspect and rotate RJR products. 

• Permanent RJR advertising will be affixed to RJR displays/merchandisens utilized under this agreement. Retailer will not permit additional advertising of any kind, 
including that relating to retailers own products, to be affixed lo or Interfere with RJR displays. 

> Changes In agreed location of displays/advertising, or effectiveness of location will result termination of this agreement. 

• Restricting RJR’s ability to display, promote or distribute RJR brands or the ability to compete equally with other tobacco companies In all areas at retail, will result in 
termination of the agreement. 

• RJR reserves the right to modify or terminate this agreement after notice lo retailer. In the event of failure of performance by the retailer, this contract may be 
terminated by RJR forthwith and without notice. 

MERCHANDISING/PRESENCE PAYMENT 

RJR volume will be determined by Ihe average weekly.sales of all RJR brands during the most recent 3-month period. 

RJR will pay qualifying retailer I_per monlh for performance of all requirements under this agreement. 

R. J. Reynolds Tobacco Company will make payments by check as soon as practicable after the end of each calendar quarter. Payments will be made for stores rendering 
full performance during a quarter, and on a pro rata basis for stores rendering performance for less than one full quarter, but more than one calendar month. Retailer wtil not 
deduct amounts due under contract from invoices due RJR. 

RETAIL ACCRUAL PROGRAM ELEMENTS 

• Qualifying Merchandislng/Presence elements of RJR’s Retail Partners Marketing Plan. 

• All requirements/criteria stated In Merchandising/Presence section are applicable to Retail Accrual program. 

Program Options 

Option 1: RJR Retail Accrual - monthly accrual based on RJR volume grid. 

Option 2: RJR Retail Accrual with Retailer/RJR Match - monthly accrual with additional Retailer/RJR Match funds based on RJR volume grid. 

RETAIL ACCRUAL PROGRAM OPTION REQUIREMENTS 
OPTION 1 

• Accrual process will begin on contract signing date if prior lo the 15th day of the month. Sign up after the 15th day of the monlh will start accrual the following month, 

• Retail Accrual funds are to be utilized to promole selected RJR Full Price and Savings Brands as designated by an RJR Representative. 

• All promotions require approval by RJR prior to implementation. 

• Retailer reimbursement will occur as soon as practicable lollowing successful completion ol the subject pre-approved RJR Retail Accrual promolion. 

• RJR Promolion Dollar Liability is limited to Ihe allocated dollar amount of Retail Accrual as designated by RJR. 

• Retail Accrual funds will be accrued by the month. Funds accrued during one calendar quarter are available for use immediately. 

- Unused funds may be carried over to the subsequent quarter with prior approval by RJR, 

• Funds not utilized for the designated year may not be carried over to the subsequent year. 

OPTION 2 

■ All requirements/benefits stated In Option 1 are applicable to Option 2. 

- Relailer must provide matching funds in an amount equal to 50% of Option 1 rate. Retailer match dollars are utilized in the same manner as Option 1 funds and are 

payable not later than individual promolion completion. 

• RJR will provide additional funds In an amount equal lo Retailer Match monies. RJR Match monies will be accrued on a monthly basis and are available for use on Ihe 
same basis as the Option 1 funds. 

ADDITIONAL RETAIL ACCRUAL REQUIREMENTS 

• Display size, quantity, promotional timeframe, and promotional type will be approved by an RJR Representative. 

- Promotional advertising associated with RJR Brands will be affixed lo, or above each display, as approved by an RJR Representative. 

• Retailer will not permit advertising of any kind, including lhat relating to retailers owm products, to be affixed lo RJR displays (temporary and/or permanent) without prior 

consent of RJR. 

• Retailer agrees to maintain RJR displays and signage (temporary and/or permanent) In an unobstructed manner, in the location agreed upon by an RJR Representative. 
Changes in location of displays, or effectiveness of display location, will terminate this agreement. 

• Should retailer be permanently disqualified under RJR's Retail Partners Merchandising/Presence programs, participation in the Retail Accrual program and all other 
RJR Promotional programs will be terminated. 





R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
SELF-SERVICE CIGARETTE OUTLET - LEVEL t 
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> 1 Forrr{^ 


R J Reynold* Tobacco Company must backup withhold tax at tha rate of 31% from pajnw if tha pays* fall* to provide R J. Raynoldi Tobacco Company with auffieient correct Information t^iue l 
1009 to such payee for any calendar year. With an Individual propdetofahlp. this information is the peraon'a Individual name and either his/her social security number (S.S. No.) or the vitntfaiMr, 

number (EIN) for the proprietorship. In addition to tha payee's Individual name, the payee may also provide the business name for the sole proprietorship, provided the individual name Is lilted before the 
b^ness name (Sole proprietors may not furnish only thTbusiness name.) With respect to corporations, partnerships, estates, trusts, and similar entitles, the necessary Informabon is tha entity's name and 
employer identification number (EIN) aa « appears on IRS Form 575 (Assignment of Employer Identification Number). 


Type of Organization: Corporation_, Sole Proprietor_, Partnership, Estate, Trust, etc. 

Is this a corporation exempt from backup withholding? Yes ___ No_ 


Please use the appropriate line to fill In the name and Taxpayer Identification Number: 


Corporation Name 

EIN 



or 

Sole Proprietor's Name 

S.S. No. 



Sole Proprietor's Business Name 

EIN 



or 

Partnership. Estate. Trust, etc. 

EIN 




Address (Number, street, and apt. or suite number) 


Address (City, state, and ZIP code) . - -—.—-—- 

Carttflcation: 

Under penalties of perjury, I certify that 

1. The number ahown above Is my correct taxpayer Identification number (or I am waiting for a number to be iasuad to me) and 

2 I am not subject to backup withholding because: (a) I am exempt form backup withholding, or (b) I have not been notified by the Internal Revenue Service that I am subject to backup withholding as a 

resun of • failure to report all interact or dividends, or (c) the IRS hai notified me that I am no longer subject to backup withholding. 

Ctrtiflcttlon Inatnidlona You must cross out Item 2 above if you have been notified by the IRS that you are currently subject to backup withholding because of underreporting interest on your tax return. 


Store Name (Please Print) 


Street Address 

City/Slate_Zip Code 


RJR Account No._ 
RJR Territory No. 


Call Classification___ Branch (If Chain) 



Date Contract Signed 


Contract Effective Date 


Retailer's Signature 

Title: _ 

R, J. REYNOLDS TOBACCO COMPANY 
By: _ 


ui 

H* 

CO 

ui 

to 

co 

to 

h-* 

W 


FUNCTION 

FUNCTION _ 

A*ADD _ 

E«END f 
□“DELETE _ 
C-CHANGE 




UNITS 


EFFECTIVE 

RATE MO/YR 



l 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
CIGARETTE OUTLETS (DRIVE-THRU LOCATIONS) - LEVEL 1 

J. Reynolds Tobacco Company fRJR") Is pleased to announce the following Retail Partners program effective January 1,1996, for retail outlets where SI % of 
total In-store sales are cigarettes and 90+% of total cigarette volume Is sold to consumers, Retail accounts that qualify for this program also meet the following 
criteria: 

• Minimum of 141 cartons of R J R brands sold per week, 

• Distribution of RJR brands in all price-tiers as required. 

Retailers not meeting the above requirements should discuss alternatives with an RJR Representative. 

MERCHANDISING/PRESENCE PROGRAM ELEMENTS 

• High impact exterior signage as determined by RJR Representative. 

MERCHANDISING/PRESENCE ADDITIONAL REQUIREMENTS 

• Maintain the following RJR signage component(s): 


• Signage component(s) listed above will remain In agreed upon locations for no less than_years from date of installation. 

MERCHANDISING/PRESENCE ADDITIONAL REQUIREMENTS 

- Retailer further agrees to: 

Provide RJR accurate volume Information. 

Authorize primary and other suppliers to release brand style volume information to RJR. 

• Ensure adequate quantity of RJR brands are maintained to minimize out of slock. Including brands designated for display. 

Accept new RJR brand styles, as requested. 

• Changes in agreed location of signage component(s), without RJR representative approval, will result termination of this agreement. 

• Restricting RJR's ability to display, promote or distribute RJR brands or the ability to compete equally with other tobacco companies In all areas at retail, 
will result in termination of the agreement. 

• RJR reserves the right to modify or terminate this agreement after notice to retailer. In the event of failure of performance by the retailer, this contract 
may be terminated by RJR forthwith and without notice. 

MERCHANDISING/PRESENCE PAYMENT 

RJR volume will be determined by the average weekly sales of all RJR brands during the most recent 5-month period. 

RJR will pay qualifying retailer $,_per month for performance of all requirements under this agreement. 

R. J. Reynolds Tobacco Company will make payments by check as soon as practicable after the end of each calendar quarter. Payments will be made for 
stores rendering full performance during a quarter, and on a pro rata basis for stores rendering performance for less than one full quarter, but more than one 
calendar month. Retailer will not deduct amounts due under contract from Invoices due RJR. 

RETAIL ACCRUAL PROGRAM ELEMENTS 

• Qualifying Merchandising/Presence elements of RJR's Retail Partners Marketing Plan. 

• All requirements/criteria stated in Merchandising/Presence section are applicable to Retail Accrual program. 

Program Options 

Option 1: RJR Retail Accrual - monthly accrual based on RJR volume grid. 

Option 2: RJR Retail Accrual with Retailer/RJR Match - monthly accrual with additional Retaller/RJR Match funds based on RJR volume grid. 

RETAIL ACCRUAL PROGRAM OPTION REQUIREMENTS 
OPTION 1 

• Accrual process will begin on contract signing date If prior to the 15th day of the month. Sign up after the 15th day of the month will start accrual the 
following month. 

• Retail Accrual funds are to be utilized to promote selected RJR Full Price and Savings Brands as designated by an RJR Representative. 

• All promotions require approval by RJR prior to implementation. 

- Retailer reimbursement will occur as soon as practicable following successful completion of the subject pre-approved RJR Retail Accrual promotion. 

• RJR Promotion Dollar Liability is limited to the allocated dollar amount of Retail Accrual as designated by RJR. 

• Retail Accrual funds will be accrued by the month. Funds accrued during one calendar quarter are available for use immediately. 

• Unused funds may be carried over to the subsequent quarter with prior approval by RJR, 

• Funds not utilized for the designated year may not be carried over to the subsequent year. 

OPTION 2 

• All requirements/benefits stated in Option 1 are applicable to Option 2. 

• Retailer must provide matching funds In an amount equal to 50% of Option 1 rate. Retailer match dollars are utilized in the same manner as Option 1 
funds and are payable not later than individual promotion completion. 

• RJR will provide additional funds in an amount equal to Retailer Match monies. RJR Match monies will be accrued on a monthly basis and are available 
for use on the same basis as the Option 1 funds. 

ADDITIONAL RETAIL ACCRUAL REQUIREMENTS 

• Promotion quantity, promotional timeframe, and promotional type will be approved by an RJR Representative. 

• Promotional advertising associated with RJR Brands must be communicated at the point-of-purchase in a visible position to drive thru customers. 
Signage and positioning must be agreed to by RJR Representative. 

• Retailer agrees to maintain RJR promotional signage in an unobstructed manner, In the location Bgreed upon by an RJR Representative. 

■ Should retailer be permanently disqualified under RJR's Retail Partners Merchandising/Presence programs, participation in the Retail Accrual program 
and all other RJR Promotional programs will be terminated. 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
CIGARETTE OUTLETS (DRIVE-THRU LOCATIONS) - LEVEL 1 
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c 


Request for Taxpayer Identification Number and Certification .. _ , 

R J Reynolds Tobacco Company must backup withhold tax at the rate of 31% from payee If the payee fall* to provide R. J. Reynolds Totaeco Company vvilh sufficient correct 
information to issue a Form 1099 to such payee for any calendar yea;. With an individual proprietorship, this information is the person’s Individual name and either his/her social 
security number (S.S. No.) or the employer Identification number (EIN) for the proprietorship. In addition lolhe payee’s individual name, the payee may also provide the business 
name for the sole proprietorship, provided the individual name Is fisted before tho business name. (Sole proprietors may not furnish only the business narne.) With respect to 
corporations, partnerships, estates, trusts, and similar entities, the necessary Information Is the entity's name and employer Identification number (EIN) as It appears on IRS Form 
$75 (Assignment of Employer Identification Number). 


Type of Organization: Corporation_, Sole Proprietor_, Partnership, Estate, Trust, etc. 

Is this a corporation exempt from backup withholding? Yes_No_ 


Please use the appropriate tine to fill In the name and Taxpayer Identification Number: 


Corporation Name_ EiN — 

or 

Sole Proprietor's Name__S.S. No. 

Sole Proprietor's Business Name__ EIN_ 

or 

Partnership, Estate, Trust, etc. ___ EIN_ 


Address (Number, street, and apt. or suite number)__—- 

Address (City, state, and ZIP code) ____—— - 

Certification: 

Under penalties of perjury, I certify that: 

1. The number shown above Is my cooed taxpayer Identification number (or l am waiting for a number to be Issued to me) and 

2. I am not subject to backup wilhholding because: (a) t am exempt form backup withholding, or (b) i have not been notified by tha Internal Revenue Service that I am subject to 
backup wilhholding as a result of a failure to report all Interest or dividends, or (e) the IRS has notified me that 1 am no longer subject to backup withholding. 

Certification Instructions: You must cross out Item 2 above If you have been notified by the IRS that you are currently subject to backup wilhholding because of underreporting 
interest on your tax return. ^ 

Store Name (Please Print) ___ RJR Account No.__ _ 


Street Address 


RJR Territory No. 


City/State 


Zip Code 


Cali Classification 


Branch (If Chain) 



Date Contract Signed 


Retailer's Signature 


Title: 


Contract Effective Date 


R. J. REYNOLDS TOBACCO COMPANY 

By: _ 


ui 

00 

U1 

i£> 

00 

NJ 


in 


FUNCTION 
FUNCTION 
A-ADD 
E*END 
D*DELETE 
C-CHANGE 


CONTRACT TYPE 


PLAN 


UNITS 



EFFECTIVE 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
NON-SELF-SERVICE CARTON OUTLET 
LEVEL 1 

R. J. Reynolds Tobacco Company (RJR) Is pleased to announce the following Retail Partners program, effective January 1,1996, for all retail stores that meet the following 
-ilerla: 

• 51 % or more total industry volume sold by the carton. 

• 225+ cartons Industry brands and minimum 70 cartons of RJR brands sold per week, 
i Distribution of all RJR brands In all price tiers as required. 

• This contract is available only for retail carton outlets that have an RJR Share of Market of 24% or less. 

Retailers not meeting the above requirements should discuss alternatives with an RJR representative. 

MERCHANDISING,rPRESENCE ELEMENT REQUIREMENTS 

• Self-Service Package Merchandiser^ 

- Loose pack merchandiser^) for all brands available for sale. 

- RJR supplied package merchandiser with promotional/display area, and areas designated for RJR advertising. RJR space, not including display space, will be 
equal to RJR Shere of Market, not less than 26%. RJR brands will be positioned beginning on the top shelf of the merchandiser(s) and continued on lower shelves 
ih a contiguous manner, until space requirement is satisfied, tf merchandiser Is exclusive RJR, space for RJR brands must also bo maintained on all other 
industry package merchandiser with space allocated equal to RJR Share of Market. 

OR 

- On competitive supplied package merchandiser(s) RJR brands will be positioned contiguously In the secondary company position, as approved by the RJR 
representative, with space allocated equal to RJR Share of Market, not less than 25%. 

. If an RJR package merchandiser Is not utilized, RJR must have the ability to promote utilizing a promotional display vehicle as approved by the RJR 
Represenlatlve. 

« Non-Self-Service CartonMerchandiserfs) - fComeetitiva or Retailer supplied fixtures only) 

- Merchandiser will be adequate In size to satisfy retail sales of all brands sold. 

- Space for RJR brands will be equal to RJR Share of Market, not less than 25%. Spaee requirement will be determined based on 5-carton high rows. 

- Location for RJR brands will begin In a secondary company position and continue in a contiguous manner until spice requirements are satisfied. 

« Other 


RJR reserves the right for final approval of display/advertising types, sizes and locations. Displays, fixtures, and free standing signage will be lit as designated by RJR. 

ADDITIONAL MERCHANDISING/PRESENCE REQUIREMENTS 

• Retailer further agrees lo: 

- Provide promotional assistance as requested by RJR. 

- Display RJR ‘Lowest’ brands. If applicable 

- Provide RJR accurate volume information 

- Authorize primary and other suppliers lo release brand style volume information lo RJR. 

• Provide RJR share of space equal to RJR Share of Market on other carton merchandisers, If applicable. Minimum acceptable apace as determined by an RJR 
Representative. 

- Ensure adequate quantity of RJR brands are maintained to minimize out of stock, including brands designated for display. 

- Accept new RJR brand styles, as requested. 

• Permit RJR to make reasonable audits of performance and to Inspect and rotate RJR products. 

• RJR option for exclusive promotion period. 

• Permanent RJR advertising will be affixed lo RJR displays/merchandisers utilized under this agreement. Retailer will not permit additional advertising of any kind, 
including that relating to retailers own products, to be affixed lo or Interfere with RJR displays. 

• Changes in agreed location of displays/advertising, or effectiveness of location will result termination of this agreement. 

» Restricting RJR’s ability to display, promote or distribute RJR brands or the ability to compete equally with other tobacco companies in all areas at retail, will result in 
termination of the agreement. 

• RJR reserves the right lo modify or terminate this agreement after notice to retailer. In the event of failure of performance by the retailer, this contract may be 
terminated by RJR forthwith and without notice. 

MERCHANDISING/PRESENCE PAYMENT 

RJR volume will be determined by the average weekly sales of all RJR brands during the most recent 3-month period. 

RJR will pay qualifying retailer $_per month, for performance of all requirements under this agreement. 

R. J. Reynolds Tobacco Company will make payments by check as soon as practicable after the end of each calendar quarter. Payments vsrill be made for stores 
rendering full performance during a quarter, and on a pro rata basis for stores rendering performance for lees than one full quarter, but more than one calendar month. 
Retailer will not deduct amounts due under contract from invoices due RJR. 

RETAIL ACCRUAL PROGRAM ELEMENTS 

• Qualifying Merchandising/Presence elements of RJR's Retail Partners Marketing Plan. 

• All requirements/crileria stated in Merchandising/Presence section are applicable lo Retail Accrual program. 

Program Options 

Option 1: RJR Relail Accrual - monthly accrual based on Level 1 RJR volume grid. 

Option 2: RJR Relail Accrual with Relailer/RJR Match - monthly accrual with additional Relailer/RJR Match funds based on Level 1 RJR volume grid. 

RETAIL ACCRUAL PROGRAM OPTION REQUIREMENTS 
OPTION 1 

• Accrual process will begin on contract signing dale if prior lo the 15th day of the month. Sign up after the 15th day of the month will Mart accrual the following month. 

• Retail Accrual funds are lo be utilized to promote selected RJR Full Price and Savings Brands as designated by an RJR Representative. 

• All promotions require approval by RJR prior to implementation. 

• Retailer reimbursement will occur as soon as practicable following successful completion of the subject pre-approved RJR Retail Accrual promotion. 

• RJR Promotion Dollar Liability Is limited lo the allocated dollar amount of Retail Accrual as designated by RJR. 

• Retail Accrual funds will be accrued by the month. Funds accrued during one calendar quarter are available for use immediately. 

• Unused funds may be carried over to the subsequent quarter with prior approval by RJR. 

• Funds not utilized for Ihe designated year may not be carried over io the subsequent year. 

OPTION 2 

• All requlremenls/benetits slated in Option 1 are applicable to Option 2. 

• Retailer must provide matching funds In an amount equal to 50% of Option 1 rate. Retailer malch dollars are utilized in Ihe same manner as Option 1 funds and are 
payable not later than Individual promotion completion. 

• RJR will provide additional funds in an amount equal to Retailer Mateh monies. RJR Match monies will be accrued on a monthly basis and are available for use on 
Ihe same basis as Ihe Option t funds. 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
NON-SELF-SERVICE CARTON OUTLET 
LEVEL 1 


ADDITIONAL RETAIL ACCRUAL REQUIREMENTS 

• Display size, quantity, promotional timeframe, and promotional type will be approved by an RJR Representative, 

■ Promotional advertising associated with RJR Brandt will ba affixed to, or above each display, as approved by an RJR Rapresentalive, 

■ Retailer will not permit advertising of any kind. Including that relating to retailers own products, to be affixed lo RJR displays (temporary and/or permanent) without 
prior consent of RJR. 

• Retailer agrees lo maintain RJR displays and signage (temporary and/or permanent) In an unobstructed manner, in the location agreed upon by an RJR 
Representative. Changes In location of displays, or effectiveness of display locallon. will lorminate this agreement. 

• Should retailer be permanently disqualified under RJR's Retail Partners Merchandising/Presence programs, participation in the Retail Accrual program and all 
other RJR Promotional programs wfll be terminated, 



R J Riynaldi Tobacco Con*any mu* backup withhold lax K toa rtoa <4 SIS torn p»jr« ITtha payaa tan. to provide R. J. Raynollto Tobacco Company ’•*’ ^ ^ 

,u/ Wth anImtvldualprop<i*tor«h>e.thl.mfonMllnnI. thaparoon'*IndMdual nama and aRharHr/har todrn MCUrtty rurtar(E.S. Mo.)«r»ia anytoyirldtfil*ca«»n(»«e«r(EIN)for 

payaa'i radial nama. lha payee may alu provlda lha buainata nan tor tha tola proprtalorUyp. prerldad tha lndhrlifcal nama la lead MVl tha bvaatt tl nama (Soto prepdali*. *“*[*!■ "*”**.) 

cmpwaoonr pannarohlpr aUttar hall and ilmllar arXIliaa. tto nacaaaary InfcrmaUon l> tha artby’anama and amployar (danUPcadon martrar (Eaqaalt appaara ontRS Fomt 576(Aaiignmant oTEmptoyar ktarVHIcatonNuntw) 


Type of Organization; Corporation_, Sole Proprietor Partnership, Estate, Trust, elc. 

Is Ihis a corporation exempt from backup withholding? Yes_ No_ 

Please use the appropriate line to fill in the name and Taxpayer Identification Number: 

Corporation Name_ E IN -_ 

or 


Sole Proprietor's Name_ 

Sole Proprietor's Business Name 
or 

Partnership, Estate, Trust, etc._ 


S.S. No._ 

EIN_- 

EIN_- 



Address (Number, street, and apt. or suite number) 


Address (City, stale, and ZIP code) 

Car (Seal too; 

undo! panabat of pofpay. I eoitify that; 

1. Tha manbar rhmvn abovo la my OblTact taswyar IdmMcaSon manbar (or I am waking fcr a rurbar to ba laiuad to mat and 

2 | am not mtojad to bactoe wtthtocdiSrTg bacavca (■) t am onpit tamt backup tateraUng. or (b) I hevt net baart raXtSad by lha Marital Ravgrea Sardca th* I am aiStaot to bactoe wtthhpieng a» a raws of a toitora to rapoit at Iroaro* 

or dhtdanda.or (c) lha IRS ha> nodlUd ma thal I am no tongar ardyact lo bar wo atthboliing 

CarllficallonaramjeOona Youlhu* oroai oul Ham 3 above » you Iwva baannotllledby lha MS M you are mamrtly tubfect to bacto* wkMwUng bacauaa or imtonapoitliig Irtarort on yma-laxndum. 


Store Name (Please Print) __________________ RJR Account No. 

Street Address _ RJR Territory No. 


City/State _ 

Call Classification 

# Total Quarterly 

_ Type _ Stores _ Monthly Payment _ Dollar Amount 


_* 

_£ 

TOTAL 


Zip Code _ 

Branch (If Chain) 


Date Contract Signed 


Contract Effective Date 


Retailer's Signature _ 

Title; _ 

R. J. REYNOLDS TOBACCO COMPANY 
By: _ 


(Jl 

I-* 

00 

U1 

ID 

00 

to 

I- 1 

-J 


FUNCTION 

FUNCTION _ 

A=ADD _ 

E-END _ 

D=DELETE _ 

C-CHANGE 


EFFECTIVE 

CONTRACT TYPE PLAN UNITS RATE MO/YR 
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R. 0. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
SELF-SERVICE CARTON OUTLET 
LEVEL 1 


R. J. Reynolds Tobacco Company (RJR) is pleased to announce the following Retail Partners program, effective January 1,1996, for all retail stores that meet the following 
criteria: 

• 51% or more total industry volume told by the carton. 

• 225+ cartons Industry brands and minimum 70 cartons of RJR brands sold per week. 

• Distribution of all RJR brands in all price tiers as required. 

• This contract is available only for retail carton outlets that have an RJR Share of Market of 24% or less. 

Retailers not meeting the above requiremenls should discuss alternatives with an RJR representative. 


MERCHANDISINGfPRESENCE ELEMENT REQUIREMENTS 

• Self-Service Package Merchandiserfs) 

- Loose pack merchandiser(s) for all brands available for sale. 

- RJR supplied package merchandiser with promotional/display area, and areas designated for RJR advertising. RJR space, not Including display space, will be 
equal to RJR Share or Market, not less than 25%. RJR brands will be positioned beginning on the top shelf ofthe merehandiser(s) and continued on lower shelves 
in a contiguous manner, until space requiremenl is satisfied. If merchandiser Is exclusive RJR, space for RJR brands must bIbo be maintained on all other 
industry package merchandiser with space allocated equal to RJR Share of Market. 

OR 

- On competitive supplied package merchandiser^) RJR brands will be positioned contiguously In Ihe secondary company position, as approved by the RJR 
representative, with space allocated equal to RJR Share of Market, not less than 25%. 

- If an RJR package merchandiser Is not utilized, RJR must have Ihe ability to promote utilizing a promotional display vehicle as approved by the RJR 
Representative. 

« Self-Service Carton Merchandisers) - fCompetitive or Retailer supplied fixtures only) 

- Merchandiser will be adequate in size to satisfy retail sales of all brands sold. Ur 

- Space for RJR brands will be equal to RJR Share of Market, not less than 25%. Space requirement will be determined based on 5-carton high rows. 

• Location for RJR brands will begin In a secondary company position and oontlnue In a contiguous manner until space requirements are satisfied, ~ 

• Other 


RJR reserves Ihe right for final approval of display/advertising types, sizes and locations. Displays, fixtures, and free standing signage will be lit as designated by RJR. CO 

fo 


ADDITIONAL MERCHANDISINGfPRESENCE REQUIREMENTS 

• Retailer further agrees to: 

- Provide promotional assistance as requested by RJR. 

- Display RJR 'Lowest" brands, if applicable 

- Provide RJR aceurale volume information 

- Authorize primary and other suppliers to release brand style volume Information to RJR. 

• Provide RJR share of space equal to RJR Share of Market on other cation merchandisers, if applicable. Minimum acceptable space as determined by an RJR 
Representative. 

• Ensure adequate quantity of RJR brands are maintained to minimize out of slock, Including brands designated for display. 

- Accept new RJR brand styles, as requested. 

• Permit RJR lo make reasonable audits of performance and to inspect and rotate RJR products. 

• RJR option for exclusive promotion period. 

• Permanent RJR advertising wilt be affixed to RJR disptays/merchandisers utilized under this agreement. Retailer will not permit additional advertising of any kind, 
including that relating to retailers own products, to be affixed to or interfere wHh RJR displays. 

• Changes in agreed location of displays/advertising, or effectiveness of location will result termination of this agreement. 

• Reslriding RJR's ability to display, promole or distribute RJR brands or the ability to compete equally with other tobacco companies in all areas at retail, will result in 
termination of the agreement. 

• RJR reserves Ihe right to modify or terminate this agreement after notice lo retailer. In the event of failure of performance by the retailer, this contract may be 
terminated by RJR forthwith and without notice. 


MERCHANDISING/PRESENCE PAYMENT 

RJR volume will be delermined by the average weekly sates of all RJR brands during the most recent 3-month period. 

RJR will pay qualifying retailer J_per month, for performance of all requirements under this agreement. 

R, J. Reynolds Tobacco Company will make payments by check as soon as practicable after the end of each calendar quarter, Payments will be made for stores 
rendering full performance during a quarter, and on a pro rata basis for stores rendering performance for less than one full quarter, but more than one calendar month. 
Retailer will not dedud amounts due under contrad from Invoices due RJR. 


RETAIL ACCRUAL PROGRAM ELEMENTS 

• Qualifying Merchandising/Presence elements of RJR's Retail Partners Marketing Plan. 

• All requirements/criteria slated in Merchandising/Presence sedion are applicable to Retail Accrual program. 

Program Options 

Option 1: RJR Retail Accrual - monthly accrual based on Level 1 RJR volume grid. 

Option 2: RJR Retail Accrual with Retailer/RJR Match - monthly accrual with additional Retailer/RJR Match funds based on Level 1 RJR volume grid. 


RETAIL ACCRUAL PROGRAM OPTION REQUIREMENTS 
OPTION 1 

• Accrual process will begin on contrad signing date If prior to the 15th day of the month. Sign up after the 15th day ofthe monlh will start accrual Ihe following month. 

• Retail Accrual funds are lo be utilized to promole selected RJR Full Price and Savings Brands as designated by an RJR Representative. 

• All promotions require approval by RJR prior to implementation. 

• Retailer reimbursement will occur as soon as predicate following successful completion of the subject pre-approved RJR Retail Accrual promotion. 

• RJR Promotion Dollar Liability Is limited lo the allocated dollar amount of Retail Accrual as designated by RJR. 

• Retail Accrual funds will be accrued by the month. Funds accrued during one calendar quarter are available for use Immediately. 

• Unused funds may be carried over lo the subsequent quarter with prior approval by RJR. 

• Funds not utilized for Ihe designated year may not be carried over to the subsequent year. 

OPTION 2 

• All requirements/benefits slated in Option 1 are applicable to Option 2. 

• Retailer must provide matching funds In an amount equal to 50% of Option 1 rats. Retailer match dollars are utilized in the same manner as Option 1 funds and are 
payable not later lhan Individual promotion completion. 

• RJR will provide additional funds in an amount equal to Retailer Match monies. RJR Match monies will be accrued on a monthly basis and are available for use on 
the same basis as the Option 1 funds. 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
SELF-SERVICE CARTON OUTLET 
LEVEL 1 

ADDITIONAL RETAIL ACCRUAL REQUIREMENTS 

• Display size, quantity, promotional timeframe, and promotional type will be approved by an RJR Representative. 

• Promotional advertising associated with RJR Brands will be affixed to, or above each display, as approved by an RJR Representative. 

< Retailer will not permit advertising of any kind, including that relating to retailers own products, to be affixed to RJR displays (temporary and/or permanent) without 

prior consent of RJR. 

■ Retailer agrees to maintain RJR displays and signage (temporary and/or permanent) in an unobstructed manner, In the location agreed upon by an RJR 
Representative. Changes In location of displays, or effectiveness of display location, will terminals this agreement, 

■ Should retailer be permanently disqualified under RJR's Retail Partners Merchandising/Presence programs, participation in the Retail Accrual program and all 
other RJR Promotional programs will be terminated. 

Request for Taxpayer ktonttteation Munbar and CartMcatlon 

R J RaynoUt Tobacco Conpany murt backup wtttihokJ tax at bw rata of S1H front payaa «th* payaa fait* to provlda R. J. Reynolds Tobacco Company with aufltdaifr correct Information to k*u» a Form 10W to such pay** hr any eaknda/ 
TUT within mm mi prapilolortNp. INI intofnitlon liB» p«Mt IwhiMI mrn* ond either NUtor mcIii needy mm* (S S. No.) or tre tmptoye tdontMtion nuMer (EIN) to tie prnprtoloroNp. In iddllon lo If* 
pini i imjvwel lene, Be ney tHC provide Be buoindM rene to Be «e proprlmxohlp, prated tie wedue lene lo Mod boloci Be Wolreoo lene. (Soli fropdolon ney no! tonloit only Be txnln.il nine > Wlm mod lo 
corponbeoe. portnoroNpo. idaui. (wort, *nd Mi' ontHloo, Be nonuoy Woraellon lo Be onOty'o lene tnd omptoyor IdonWcotton nei*«r(EIN) 10 It opptort on IRS Fonn S7S '‘.injvwt of Entptoydf IddNHIdBlion ►Miner) 

Type of Organization: Corporation Sole Proprietor_, Partnership. Estate. Trust, etc. 

is this a corporation exempt from backup withholding? Yes_ No_ 

Please use the appropriate line to fill In the name and Taxpayer Identification Number: 

Corporation Name___EIN___ 

or 

Sole Proprietor's Name _ S.S. No,_- '• - 

Sole Proprietor’s Business Name_EIN_-____ 

or 

Partnership, Estate, Trust, elc._ EIN_•_ 


Address (Number, street, and apt. or suite number) 


Address (City, stale, and ZIP code) 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
NON-SELF-SERVICE CARTON OUTLET 
LEVEL 2 

R. J. Reynolds Tobacco Company (RJR) Is pleased to announce the following Retail Partners program, effective January 1,1996, for all retail stores that meet the following 
-Heria: 

• 61% or more total industry volume sold by the carton. 

• 225+ cartons Industry brands and minimum 70 cartons of RJR brands sold per week. 

• Distribution of all RJR brands in all price tiers as required. 

Retailers not meeting the above requirements should discuss alternatives with an RJR representative. 

MERCHANDISING/PRESENCE PROGRAM ELEMENTS 

» RJR Self-Service Package Merchandiser(s), including applicable signage. 

• RJR (or epproved) Non-Self-Service Canon Merchandiser, including applicable canopy signage. 

MERCHANDISING/PRESENCE ELEMENT REQUIREMENTS 

» RJR .Sclf- Se ryi.s.c Pas te ae Mereftendiserk) ... 

Loose pack merchandiser^) for all brands available for Bale, or RJR brands exclusively. Merchandiser(s) must include promolion/display area, and areas 
designated for RJR advertising. If merchandiser is exclusive RJR, space for RJR brands must also be maintained on Industry merchandiser 
Merchandiser(s) will be located adjacent to an active checidane, as approved by an RJR representative. 

Merchandiser(s) will be adequate In size to satisfy retailer sales of RJR and/or all Industry brands. 

• RJR space on merchandlser(s), not Including display space, will be equal to RJR's Share of Market, not less than 25%. Location of RJR brands will begin on 
top shell ot merchandisers) and continue on lower shelves in a contiguous manner, until space requirement Is satisfied, 

• RJR for approved! Non-Self-Service Carton Merchandiser with canopy sionaae 

Merchandiser will be adequate in size lo satisfy retailer sales of all brands sold, as approved by an RJR representative, 

Spece for RJR brands will be equal to RJR Share of Market (minimum acceptable space as determined by RJR). Space requirement will be determined 
based on 7>high rows for top shelf and 5-hlgh rows for all other shelves. 

Location tor RJR brands will begin on top shelf of merchandiser and continue on lower shelves In a contiguous manner, until space requirement Is satisfied. 
Merchandisers and canopy will include areas designated for RJR advertising. 

- Merchandiser must have designated sections for Full Price and Savings Brands. 

• Other 


RJR reserves the right tor final approval of display/advertising types, sizes and locations. Displays, fixtures, and free standing signage will be III as designated by RJR. 

ADDITIONAL MERCHANDISING/PRESENCE REQUIREMENTS 

• Retailer further agrees to: 

• Provide promotional assistance as requested by RJR. 

Display RJR 'Lowest” brands, If applicable 

- Provide RJR accurate volume information 

- Authorize primary and other suppliers to release brand style volume information to RJR, 

- Provide RJR share of available signage equal lo RJR Share of Market, 

- Provide RJR share of space equal to RJR share of market on carton merchandisers, if applicable, Minimum acceptable space as determined by an RJR 
Representative. 

• Ensure adequate quantity of RJR brands are mainlained to minimize out of slock, including brands designated for display. 

Accept new RJR brand styles, as requested. 

• Permit RJR to make reasonable audits ot performance and to Inspect and rotate RJR products. 

• Permanent RJR edvertislng will be efTixed to RJR displays/merchandisers utilized under this agreement. Retailer will not permit additional advertising of any kind, 
including lhat relating lo retailers own products, to be affixed to or interfere with RJR displays. 

• Changes in agreed location of displays/advertising, or effectiveness of location will result termination ot this agreement. 

• Restricting RJR’s ability to display, promote or dislribute RJR brands or the ability to compete equally with other tobacco companies in all areas at retail, will result 
In termination of the agreement. 

• RJR reserves the right to modify or lerminate this agreement after notice to retailer. In the event of failure of performance by the retailer, this contract may be 
terminated by RJR forthwith and without notice, 

MERCHANDISING/PRESENCE PAYMENT 

RJR volume will be determined by the average weekly sales of all RJR brands during the most recent 3-month period. 

RJR will pay qualifying retailer $_per monlh, for performance of all requirements under this agreement. 

R. J. Reynolds Tobacco Company will make payments by check as soon as practicable after the end of each calendar quarter. Payments will be made for stores 
rendering full performance during a quarter, and on a pro rata basis for stores rendering performance for less than one full quarter, but more than one calendar month. 
Retailer will not deduct amounts due under contract from invoices due RJR. 

RETAIL ACCRUAL PROGRAM ELEMENTS 

• Qualifying Merchandising/Presence elements of RJR’s Retail Partners Marketing Plan. 

• Ail requirements/criteria staled in Merchandising/Presence section are applicable to Retail Accrual program. 

Program Options 

Option V RJR Retail Accrual • monthly accrual based on RJR volume grid. 

Option 2: RJR Retail Accrual with Retailer/RJR Match - monthly accrual with additional Retailer/RJR Match funds based on RJR volume grid. 

RETAIL ACCRUAL PROGRAM OPTION REQUIREMENTS 
OPTION 1 

• Accrual process will begin on contract signing date If prior lo Ihe 15th day of the month. Sign up after the 15th day of the month will start accrual the following 
month. 

• Retail Accrual funds are to be utilized to promote selected RJR Full Price and Savings Brands as designated by an RJR Representative. 

• All promotions require approval by RJR prior lo implementation. 

• Retailer reimbursement will occur at soon as practicable following successful completion of the subject pre-approved RJR Retail Accrual promotion. 

> RJR Promotion Dollar Liability is limited to the allocated dollar amount of Retail Accrual as designated by RJR. 

> Retail Accrual funds will be accrued by Ihe monlh. Funds accrued during one calendar quarter ere available for use Immediately. 

• Unused funds may be carried over lo the subsequent quarter with prior approval by RJR. 

• Funds not utilized tor the designated year may not be carried over to Ihe subsequent year. 

OPTION 2 

• All requlrements/benefits slated in Option 1 are applicable lo Option 2. 

• Retailer must provide matching funds in an amount equal lo 50% of Option 1 rate. Retailer match dollars are utilized in the same manner as Option 1 funds and 
are payable nol later than Individual promotion completion. 

• RJR will provide additional (unds in an amount equal lo Retailer Match monies. RJR Match monies will be accrued on a monthly basis and are available for use on 
Ihe same basis as Ihe Option 1 funds. 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
NON-SELF-SERV1CE CARTON OUTLET 
LEVEL 2 


ADDITIONAL RETAIL ACCRUAL REQUIREMENTS 

• Display size, quantity, promotional timeframe, and promotional type will be approved by an RJR Representative. 

• Promotional advertising associated with RJR Brands will be affixed to, or above each display, as approved by an RJR Representative. 

• Retailer will not permit advertising of any kind, Including that relating to retailers own products, to be affixed to RJR displays (temporary and/or permanent) without 
prior consent of RJR. 

• Retailer agrees Id maintain RJR displays and signage (temporary and/or permanent) In an unobstructed manner, in the location agreed upon by an RJR 
Representalive. Changes in location of displays, or effectiveness of display location, will terminate this agreement. 

■ Should retailer be permanently disqualified under RJR's Retail Partners Merchandising/Presence programs, participation in the Retail Accrual program and all 
other RJR Promotional programs will be terminated. 


c 
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Type of Organization: Corporation_. Sole Proprietor_, Partnership, Estate, Trust, etc._ 

Is Ihis a corporation exempt from backup withholding? Yes_ No_ 

Please use the appropriate line to fill In the name and Taxpayer Identification Number: 

Corporation Name_ 

or 

Sola Proprietor's Name_ 

Sole Proprietor's Business Name 
or 

Partnership, Estate, Trusl, etc._ 


EIN_ 

S.S. No. 

EIN_ 

EIN 


Address (Number, street, and apt. or suite number) 


Address (City, state, and ZIP code) 


CwtifteaUon: 

Undar p*oaki*> of perjury, I cwDfy ttwt: 

1. Th* rtntf shown ibow ■ my eorrod lixpaysr MtnMutKn numb* (or I am wilting for«rurfcor to b* litutd to nw) arid 

2 I Am not to bSC*ft*>*P****Yig (*) I vn fxwr^t farm baefa? *4tW>0**ng, or (b) I hav* not boon n*IkJ by tho WorrmI Rtvanut 5ors4« th*t t tm NtyKt to baefcf vrfthhoWInfl at • rttut oftfadyr# to roport M Wars* 

or ifrA(j*nds,cr(e)ths WSha*naO**drT>* that | am tv> krftpar s u bjact to badip wtthboMng. 

CwtHkdlon Instruction*: Vow mmt eroas out tarn 3 abeva K jrtxj hav* boon rntttod by tho IRS that you aro osrandy sublet to bado? wtttttofcfng bocauM of wdofraportlng Harosi on your tax rattan. 


Store Name (Please Prinl) 
Streel Address _ 

City/State _ 


RJR Account No. 
RJR Territory No, . 
Zip Code _ 
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Call Classification 


Branch Of Chain) 


Typ* 


* 
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Monthly Payment 


Total Quarterly 
Dollar Amount 


TOTAL 


Date Contract Signed 


Contract Effective Date 


Retailer's Signature 
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R, J. REYNOLDS TOBACCO COMPANY 
By: _ 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
SELF-SERVICE CARTON OUTLET 
LEVEL 2 

R, J. Reynolds Tobacco Company (RJR) Is pleased to announce the following Retail Partners program, effective January 1,1996, for all retail slores that meet the following 
vtterla: 

• 51% or more total Industry volume sold by the carton, 

• 225+ cartons industry brands tod minimum 70 cartons of RJR brands sold per week. 

• Distribution of all RJR brands in all price tiers as required. 

Retailers not meeting the above requirements should discuss alternatives with an RJR representative. 

MERCHANDISING/PRESENCE PROGRAM ELEMENTS 

• RJR Self-Service Package Merchandiser;*), including applicable signage. 

• RJR (or approved) Self-Service Carton Merchandiser, including applicable canopy signage. 

MERCHANDISINGfPRESENCE ELEMENT REQUIREMENTS 

. RJR Self-Service Package Merchandiser(s) „ , 

Loose pack merchandisers) for all brands available for sale, or RJR brands exclusively. Merchandiser(s) must Include promotion/display area, and areas 
designated for RJR advertising. If merchandiser is exclusive RJR, space for RJR brands must also be maintained on Industry merchandiser, 

• Merchandisers) will be located adjacent to an active checklane, as approved by an RJR representative. 

• Merchandiser;®) will be adequate in size to satisfy retailer sales of RJR and/or ell Industry brands. 

- RJR space on merchandisers), not including display space, will be equal to RJR's Share of Market, not less than 25%. Location of RJR brands will begin on 
lop shelf of merchandisers) and continue on lower shelves in a contiguous manner, until space requirement is satisfied, 

. RJR for approved) Self-Service Carton Merchandiser with canopy signage 

• Merchandiser will be adequate in size to satisfy retailer sales of all brands sold, as approved by an RJR representative. 

Space for RJR brands will be equal to RJR Share of Market (minimum acceptable space as determined by RJR). Space requirement will be determined 
based on 7-hlgh rows for top shelf and 5-high rows for all other shelves. 

- Location for RJR brands will begin on lop shelf of merchandiser and continue on lower shelves In a contiguous manner, until space requirement is satisfied. 
RJR merchandisers and canopy will include areas designated for RJR advertising. 

Merchandiser must have designated sections for Full Price and Savings Brands. 

• Other 

RJR reserves the right for (Inal approval of display/advertising types, sizes and locations. Displays, fixtures, and free standing signage will be lit as designated by RJR. 

ADDITIONAL MERCHANDISINGfPRESENCE REQUIREMENTS 

• Retailer further agrees Id: 

• Provide promotional assistance as requested by RJR, 

Display RJR ’Lowest’ brands, if applicable 

Provide RJR accurate volume information 

- Authorize primary and other suppliers to release brand style volume information to RJR. 

- Provide RJR share of available signage equal to RJR Share of Market. 

- Provide RJR share of space equal to RJR share of market on carton merchandisers, if applicable. Minimum acceptable space as determined by an RJR 
Representative. 

- Ensure adequate quantity of RJR brands are maintained to minimize out of stock, Including brands designated for display. 

• Accept new RJR brand styles, as requested. 

Permit RJR to make reasonable audits of performance and to inspect and rotate RJR products. 

• Permanent RJR advertising will be affixed to RJR displays/merchandisers utilized under this agreement. Retailer will not permit additional advertising of any kind, 
including that relating to retailers own products, to be affixed to or interfere with RJR displays. 

• Changes in agreed location of displays/advertislng. or effectiveness of location will result termination of this agreement. 

• Restricting RJR's ability to display, promote or distribute RJR brands or the ability to compete equally with other tobacco companies In all areas at retail, Will result 
in termination of the agreement. 

- RJR reserves the right to modify or terminate this agreement after notice to retailer. In the event of failure of performance by the retailer, this contract may be 
terminated by RJR forthwith and without notice. 

MERCHANDISING/PRESENCE PAYMENT 

RJR volume will be determined by the average weekly sales of all RJR brands during the most recent 3-month period. 

RJR will pay qualifying relailer S _per month, for performance of all requirements under Ihis agreement. 

R. J. Reynolds Tobacco Company will make payments by check as soon as practicable after the end of each calendar quarter. Payments will be made for slores 
rendering full performance during a quarter, and on a pro rata basis for stores rendering performance for less than one full quarter, but more than one calendar month. 
Relailer will not deduct amounts due under contract from invoices due RJR. 

RETAIL ACCRUAL PROGRAM ELEMENTS 

• Qualifying Merchandising/Presence elements of RJR's Retail Partners Marketing Plan. 

‘ All requirements/crileria staled in Merchandising/Presence section are applicable to Retail Accrual program. 

Program Options 

Option 1: RJR Retail Accrual - monthly accrual based on RJR volume grid. 

Option 2: RJR Retail Accrual with Retaller/RJR Match - monthly accrual with additional Retailer/RJR Match funds based on RJR volume grid. 

RETAIL ACCRUAL PROGRAM OPTION REQUIREMENTS 
OPTION 1 

- Accrual process will begin on contract signing date if prior to the 15th day of the month. Sign up alter the 15th day of the month will start accrual Ihe following 
month. 

• Retail Accrual funds are to be utilized to promote selected RJR Full Price and Savings Brands as designated by an RJR Representative. 

• All promotions require approval by RJR prior to implementation. 

• Retailer reimbursement will occur as soon as practicable following successful completion of the subject pre-approved RJR Retail Accrual promotion. 

• RJR Promotion Dollar Liability is limited to the allocated dollar amount of Retail Accrual as designated by RJR. 

• Retail Accrual funds will be accrued by the month. Funds accrued during one calendar quarter are available for use Immediately. 

» Unused funds may be carried over to Ihe subsequent quarter with prior approval by RJR. 

• Funds not utilized for Ihe designated year may not be carried over to the subsequent year. 

OPTION 2 

■ All requlremenls/benefits stated in Option 1 ere applicable to Option 2. 

• Retailer must provide matching funds in an amount equal to 50% of Option 1 rate. Retailer match dollars are utilized in the same manner as Option 1 funds and 
are payable not later than individual promotion completion. 

• RJR will provide additional funds in an amount equal to Retailer Match monies. RJR Match monies will be accrued on a monthly basis and are available for use on 
the same basis as Ihe Option 1 funds. 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
SELF-SERVICE CARTON OUTLET 
LEVEL 2 


ADDITIONAL RETAIL ACCRUAL REQUIREMENTS 

• Display size, quantify, promotional timeframe, And promotional type will be approved by an RJR Representative. 

■ Promotional advertising associated with RJR Brandt will be affixed to, or above each display, as approved by an RJR Representative. 

• Relailer will not permit advertising of any kind, including that relating to retailers own products, to be affixed to RJR displays (temporary and/or permanent) without 
prior consent of RJR. 

• Retailer agrees to maintain RJR displays and signage (temporary and/or permanent) in an unobstructed manner, in the location agreed upon by an RJR 
Representative. Changes In location of displays, or effectiveness of display location, will terminate this agreemenl. 

• Should retailer be permanently disqualified under RJR s Retail Partners Merchandising/Presence programs, participation In the Retail Accrual program and ell 
other RJR Promotional programs will bo terminated. 

Raqvml (or Twptytr tttnUffc* ion Maxtor and C*nMfc*itoo 

R i Reynolds Tobacco Con^any m l*i bade* wUWnM toi at lh« rtf* of 31H from pay** Wth* pay** fella to provtdo R. J. Roynoto Tobacco Compary with wAdart cermet Information to lasua a form 10W to auch payaa for any calendar 
yaar. WMh art rrdvtouai propridcxtNp.Pra Wormabcr it tha poraon'a bvftvtoual nam* and *tth*f NaAt*r todsl aaourity numb*r (8.S. Nc ) ortho omployar IdanMestJonfafHbor<EW) torlha proprtatwiNp InaddUrtnlo Ih# 
payn'i indwdual nama. tha pay** may alio pwld* tha buUrttif nam* for tha to* propriatorafdp, pravldad tha IndvIAal nama ia latod baton lha frutinati nama. (Sola proprlator* may not only tha buainaaa nama.j Wlto raapact to 
comembani. partiwaMpa. aatataa, trusti. and s MMr wtitm. lha naevtaary Womwiion la lha anWy’a nama and amptoyor idantlfrcabon numbar (EIN) aa t appaan on IRS Fwm 575 (AaaltavTMri of Emptoytr Wantifrcabon ttjmbar). 


Type of Organization: Corporation_, Sole Proprietor_, Partnership, Estate, Trust, etc. __ 

is this a corporation exempt from backup withholding? Yes_ No_ 

Please use the appropriate line lo fill in the name and Taxpayer Identification Number: 

Corporation Name_EIN -_ 

or 

Sole Proprietor's Name_S.S. No._-_ 

Sole Proprietor’s Business Name_EIN -_ 

or 

Partnership, Estate, Trust, etc._EIN__-____ 


Address (Number, street, and apt. or suite number) 


Address (City, state, and ZIP code) 

CwtMctfJon: 

UhdvpMilMi oTparpy, I cwttfy that: 

1 . TW fuhto *h©** frbov* i4 my «xr*d y*f W*rWtatton r*»tfcar (Of I am wtltfrti tor • to b* ittuad to *•) tftd 

2. I am nd Ri*K* to bactup «WfrwUns bfrcauM; (•) I am axampl form fr*c*Mp dthhoMng, or (fr) I hava not boon notftod fry tha IrtamaJ Ravanu* Sorvtoa 9*A I am fUtytot to backup '*flhhoWr>g a> a mul of a fekra to rapotl *1 Wand 
or dvMtndt, or (e) Ih* IRS hat nob* *d m* lha 11 am no tongor *uto*ct to backup tkhhoUng 

C*rtMto«Uoo frwtructiona: You mud grow out fr*m 2 *bcv*« you hav* b**n notrttod fry Ih* IRS that you am cwmrtfy *uby*c» to backup wkhhoWnfl b*cau*o of und*mporttog Inlaraat on yoviaa r*tum 


Store Name (Please Print) . RJR Account No. 

Street Address _ RJR Territory No. 

City/Stale_Zip Code _ 


Call Classification 


Branch (If Chain) 


Type 


u 

Stores 


Monthly Payment 


Total Quarterly 
Dollar Amount 


TOTAL 


Dale Contract Signed 


Contract Effective Dale 


Retailed* Signature _ 

Title: ______ 

R, J. REYNOLDS TOBACCO COMPANY 

By: _ 
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R. J. REYNOLDS TOBACCO COMPANY 

RETAILER ASSIST PROGRAM - PACK OUTLET 

^ R. J. Reynolds Tobacco Company (RJR) is pleased to announce the following program effective January 1,1996, for retail 
accounts below the minimum volume requirements of the RJR Retail Partners program, but meet the following criteria: 

PROGRAM ELEMENTS; 

• RJR Full Price pack display in prime position. 

• RJR Savings Brand pack display(s) in a primary Savings Brand position. 

ELEMENT REQUIREMENTS 

Full Price Display 

• Display must be located at #1 cash register in primary position as determined by an RJR representative. 

• Display must be self-service and may not be obstructed from consumer by competitive displays or other products. 

Savinas Display 

• Selected display(s) must be adequate in size to display and promote ALL RJR Savings Brands designated for display 
by an RJR representative, 

• Multiple displays/locations may be used to adequately merchandise RJR Savings Brands, as approved by an RJR 
representative. 

• Retailer will provide RJR pricing capability no less than parity with other tobacco companies. 

Other 


RJR reserves the right for final approval of display/advertising types, sizes and locations. 

ADDITIONAL REQUIREMENTS 

• Retailer further agrees to: 

Display RJR "Lowest* brands, if applicable 
Provide RJR accurate volume information 

- Authorize primary and other suppliers to release brand style volume information to RJR. 

Provide RJR share of available signage (excluding signage on displays/fixtures) equal to RJR Share of Market. 
Provide RJR share of space equal to RJR share of market on carton merchandisers, if applicable. Minimum 
acceptable space as determined by an RJR Representative. 

Ensure adequate quantity of RJR brands are maintained to minimize out of stock, including brands designated 
for display. 

Accept new RJR brand styles, as requested. 

Provide RJR distribution in all price tiers as required. 

Permit RJR to make reasonable audits of performance and to inspect and rotate RJR products. 

• Permanent RJR advertising will be affixed to RJR displays/merchandisers utilized under this agreement. Retailer will 
not permit additional advertising of any kind, including that relating to retailers own products, to be affixed to or 
interfere with RJR displays. 

• Changes in agreed location of displays/advertising, or effectiveness of location will result termination of this 
agreement. 

• Restricting RJR's ability to display, promote or distribute RJR brands or the ability to compete equally with other 
tobacco companies in all areas at retail, will result in termination of the agreement. 

• RJR reserves the right to modify or terminate this agreement after notice to retailer. In the event of failure of 
performance by the retailer, this contract may be terminated by RJR forthwith and without notice, 

PAYMENT 

RJR volume will be determined by the average weekly sales of all RJR brands during the most recent 3-month period. 
RJR will pay qualifying retailer $25 per month for performance of all requirements under this agreement. 

R, J. Reynolds Tobacco Company will make payments by check as soon as practicable after the end of each calendar 
quarter. Payments will be made for stores rendering full performance during a quarter, and on a pro rata basis for stores 
rendering performance for less than one full quarter, but more than one calendar month. Retailer will not deduct amounts 
due under contract from invoices due RJR. 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAILER ASSIST PROGRAM - PACK OUTLET 


Request (or Taxpayer Identification Number and Certification 

R. J. Reynolds Tobacco Company must backup withhold tax at the rate of 31% from payee »the payee falls to provide R. J. Reynolds Tobacco Company with 
sufficient correct information lo issue a Form 1099 to such payee for any calendar year. With an individual proprietorship, this Information Is the person's Individual 
name and either his/her social security number (S.S. No.) or the employer identification number (EIN) for the proprietorship. In addition to the payee * individual 
name, the payee may also provide the business name for the sole proprietorship, provided ihe Individual name is listed before the business name. (Sole proprielors 
may nol furnish only Ihe business name.) Wilh respect to corporations, partnerships, esiates, trusts, and similar entitles, the necessary information is Ihe entity $ 
name and employer idenlification number (EIN) as it appears on IRS Form 575 (Assignment of Employer Identification Number). 

Type of Organization; Corporation_, Sole Proprietor Partnership, Estate, Trust, etc._ 

Is this a corporation exempt from backup withholding? Yes__ No . __ 

Please use the appropriate line lo fill In the name and Taxpayer Identification Number: 

Corporation Name___ EIN __-_ 

or 

Sole Proprielor'6 Name___ S.S. No.----- 

Sole Proprietor’s Business Name _ EIN_-____ 

or 

Partnership. Estate, Trust, etc._EIN __■__—- 



Address (Number, street, and apt. or suite number) 
Address (City, stale, and ZIP code) _ 


Certification: 

Under penalties of perjury, I certify that: 

1. The number shown above is my correct taxpayer identification number (or I am waiting for a number to be issued to me) and 

2. I am not subject lo backup withholding because: (a) I am exempt form backup withholding, or (b) I have not been notified by Ihe Internal Revenue Service that I 
am subject lo backup withholding as a result of a failure to report all Interest or dividends, or (c) the IRS has notified me that I am no longer subjecl to backup 
withholding. 

Certification Instructions: You must cross out hem 2 above if you have been notified by Ihe IRS that you are currently subject to backup withholding because of 
underreporting interesl on your tax return. 

Store Name (Please Print)_RJR Account No. _ 

Street Address 
City/State _ 

Call Classification ___ Branch ( lf Chain ) 


RJR Territory No. 
Zip Code _ 


Type 

# 

Stores 

Monthly Payment 

Total Quarterly 
Dollar Amount 

RA 



$ 

RA 



$ 

$ 

TOTAL 


Ul 


Date Contract Signed 


Retailer's Signature_ 
Title:_ 
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Contract Effective Date 


R. J. REYNOLDS TOBACCO COMPANY 
By: _ 
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R. J. REYNOLDS TOBACCO COMPANY 

RETAIL PARTNERS MARKETING PLAN CONTRACT 
NON-SELF-SERVICE PACK OUTLET - LEVEL 3 
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Request for Taxpayer Identification Number and Certification 

R, J, Reynolds Tobacco Company must backup withhold lax al the rate of 31 K from payee if the payee falls lo provide R. J. Reynolds Tobacco Company wilh sufficient correct 
Information lo issue a Form 1099 to such payee for any calendar year. With an individual proprietorship, this information is the person's individual name and either his/her 
social security number (S.S. No.) or the employer identification number (HINT) for the proprietorship. In addition to the payee's Individual name, Ihe payee may also provide Ihe 
business name for the sole proprietorship, provided the individual name is listed before the business name. (Sole proprietors may not furnish only the business name.) With 
respecl to corporations, partnerships, estates, trusts, and similar entitles, the necessary Information is the entity's name and employer identification number (EIN) as it appears 
on IRS Form 575 (Assignment of Employer Identification Number). 

Type of Organization: Corporation_, Sole Proprietor_. Partnership. Estate, Trust, etc._ 

Is this a corporation exempt from backup withholding? Yes_ No_ 

Please use the appropriate line to till in the name and Taxpayer Identification Number: 

Corporation Name_EIN_•_ 

or 

Sole Proprietor's Name__ S.S. No. 

Sola Proprietor's Business Name __ EIN _ - _ ___ 

or 

Partnership, Estate, Trust, etc._EIN_-_ 

Address (Number, street, and apt. or suite number) __________ 


Address (City, state, end ZIP code) __ 

Certification: 

Under penalties of perjury, I certify that: 

1. The number shown above is my correct taxpayer identification number (or I am waiting for a number to be issued to me) and 

2. I am not subject to backup withholding because: (a) I am exempt form backup withholding, or (b) I have not been notified by the Internal Revenue Sendee that I am 
subject lo backup withholding as a result of a failure lo report all interest or dividends, or (e) the IRS has notified me that I am no longer subject to backup withholding. 

Certification Instructions: You must cross out Item 2 strove if you have been notified by Ihe IRS that you are currently subject to backup withholding because of 
underreporting interest on your tax return. 

Store Name (Please Print)_RJR Account No. _ 

Street Address_RJR Territory No. _ 

City/State_Zip Code ___ 

Call Classification_Branch (If Chain) _ 


.Ty p e . 


Stores 


Monthly Payment 


Total Quarterly 
Dollar Amount 


TOTAL 


_ Retailer's Signature^ 

Date Contract Signed 

Title:_ 


Contract Effective Date 


R. J. REYNOLDS TOBACCO COMPANY 
By:_ 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
NON-SELF-SERVICE PACK OUTLET - LEVEL 3 
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R. J. Reynolds Tobacco Company (RJR) is pleased to announce the following Retail Partners Marketing Plan effective January 1,1996, for retail accounts 
that meet the following criteria: 

• 51 % or more total Industry volume sold by the pack 

• 100+ cartons industry brands and minimum of 17 cartons of R J R brands sold per week. 

• Distribution of RJR brands in all price-tiers as required. 

• Retailer voluntarily elects to participate in permanent cigarette display and advertising agreements with no more than two cigarette manufacturers. 
Retailers not meeting the above requirements should discuss alternatives with an RJR Representative. 

MERCHANDISING/PRESENCE PROGRAM ELEMENTS: 

• RJR Full Price pack display in prime non-self-service position. 

• RJR Full Price pack display in primary selling area non-self-service. 

• RJR Savings brand pack display(s) in a primary Savings Brand position. 

• Displays selected will merchandise no less than 40 pack facings of product. 

MERCHANDISING/PRESENCE ELEMENT REQUIREMENTS 
Full Price Displays 

• Display ttl must be located in primary non-self-service position as determined by an RJR representative. 

• Display #2 must be located in primary selling areas, in a position agreed upon by an RJR representative. 

• Neither display may be obstructed from consumers view by competitive displays or other products. 

Savinas Display 

• Selected display(s) must be adequate in size to display and promote ALL RJR Savings Brands designated for display by an RJR representative. 

• Multiple displays/locations may be used to adequately merchandise RJR Savings Brands, as approved,by an RJR representative. 

• Retailer will provide RJR pricing capability no less than parity with other tobacco companies. 

Other 


RJR reserves the right for final approval of display/advertising types, $l 2 es and locations. Displays, fixtures, and free-standing signage will be lit as designated 
by RJR. 

ADDITIONAL MERCHANDISING/PRESENCE REQUIREMENTS 

• Retailer further agrees to: 

Provide promotional assistance as requested by RJR, 

Display RJR ‘Lowest’ brands, if applicable 
Provide RJR accurate volume information 

- Authorize primary and other suppliers to release brand style volume information to RJR. 

Provide RJR share of available signage substantially greater than RJR Share of Market. 

- Provide RJR share of space equal to RJR share of market on carton merchandisers, If applicable. Minimum acceptable space as determined 
by an RJR Representative. 

Ensure adequate quantity of RJR brands are maintained to minimize out of stock, Including brands designated for display. 

Accept new RJR brand styles, as requested. 

- Permit RJR to make reasonable audits of performance and to inspect and rotate RJR products. 

> Permanent RJR advertising will be affixed to RJR displays/merchandisers utilized under this agreement. Retailer will not permit additional 
advertising or any kind, including that relating to retailers own products, to be affixed to or Interfere with RJR displays. 

• Changes in agreed location of displays/advertising, or effectiveness of location will result termination of this agreement. 

• Restricting RJR's ability to display, promote or distribute RJR brands or the ability to compete equally with other tobacco companies in all areas at 
retail, will result in termination of the agreement. 

• RJR reserves the right to modify or terminate this agreement after notice to retailer. In the event of failure of performance by the retailer, this 
contract may be terminated by RJR forthwith and without notice. 

• Retailer agrees to maintain the following Permanent and Temporary Merchandising Presence Elements and their respective positions within the 
store: 

’ Full Price Category Displays 

Company _ ffof Facings _ # of Footprints _ Self-Service or NSS _ Position Ranking 

RJR _ _ Self-Service _ 

PM _ _ _ _ 

BAT _ _ _ _ 

Lorlllard _ _ _ _ 

Other ________ ______ _ 

TOTAL _ _ _N/A_ _N/A 


- Savings Category Displays 


Company 

#of Facings 

# of Footprints 

Self-Service or 
Non-Self-Service 

Position Ranking 

RJR 





PM 





BAT 





Lorlllard 





Other 





TOTAL 



N/A 

N/A 









51859 8227 






2/c-fl 85 p3/10/6/95/8:57 AM 


R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
NON-SELF-SERVICE PACK OUTLET • LEVEL 3 

( 

Permanent Advertising 

Company _ # of Signage Elements _ Position Ranking _ 

RJR _ _ 

PM _ 

BAT __ _ 

Lorillard __ __ 

Other t . 

TOTAL _ _N/A_ 


TEMPORARY DISPLAY(S) REQUIREMENTS 

• Temporary displays may be placed for Ihe purposes of temporarily promoting cigarettes. For the purposes of this agreement, temporary displays 
are defined as non-permanent displays with promotional periods and placements that do not exceed 26 consecutive days. 

• Temporary displays that exceed the_day placement period will be deemed as permanent placements and void this agreement. 

MERCHANDISING/PRESENCE PAYMENT 

RJR volume will be determined by the average weekly sales of all RJR brands during the most recent 3-month period. 

RJR will pay qualifying retailer $_per month for performance of all requirements under this agreement. 

R. J. Reynolds Tobacco Company will make payments by check as soon as practicable after the end of each calendar quarter. Payments will be made 
for stores rendering full performance during a quarter, and on a pro rata basis for stores rendering performance for less than one full quarter, but more 
than one calendar month. Retailer will not deduct amounts due under contract from invoices due RJR. 

RETAIL ACCRUAL PROGRAM ELEMENTS 

• Qualifying Merchandising/Presence elements of RJR's Retail Partners Marketing Plan. 

• All requirements/criteria stated in Merchandising/Presence section are applicable to Retail Accrual program. 

Program Options 

Option 1: RJR Retail Accrual • monthly accrual based on RJR designated Level 1, Level 2, or Level 3 RJR volume grid. 

Option 2: RJR Retail Accrual with Retailer/RJR Match - monthly accrual with additional Retailer/RJR Match funds based on RJR designated 
Level 1, Level 2, or Level 3 RJR volume grid. 

i 

RETAIL ACCRUAL PROGRAM OPTION REQUIREMENTS 
OPTION 1 

• Accrual process will begin on contract signing date If prior to the 15th day of the month. Sign up after the 15th day of the month will start accrual the 
following month. 

• Retail Accrual funds are to be utilized to promote selected RJR Full Price and Savings Brands as designated by an RJR Representative. 

. Partner Promotions, specific to Retail Accrual participants, will be available based on level of Retail Accrual participation and RJR volume category 

criteria. Partner Promotion participation, as required by the Retail Accrual program, is necessary to maximize accrual fund application. Retailers 
electing not to participate in Partner Promotion(s) will lose usage of funds designated for such purpose. 

• All promotions require approval by RJR prior to implementation. 

. Retailer reimbursement will occur as soon as practicable following successful completion of the subject pre-approved RJ R Retail Accrual 
promotion. 

• RJR Promotion Dollar Liability is limited to the allocated dollar amount of Retail Accrual as designated by RJR. 

> Retail Accrual funds will be accrued by the month. Funds accrued during one calendar quarter are available for use Immediately. 

• Unused funds may be carried over to the subsequent quarter with prior approval by RJR. 

• Funds not utilized for the designated year may not be carried over to the subsequent year. 

OPTION 2 

• All requirements/benefils stated in Option 1 are applicable to Option 2. 

• Retailer must provide matching funds In an amount equal to 50% of Option 1 rate. Retailer match dollars are utilized in the same manner as Option 
1 funds and are payable not later than individual promotion completion. 

• RJR will provide additional funds In an amount equal to Retailer Match monies. RJR Match monies will be accrued on a monthly basis and are 
available for use on the same basis as the Option 1 funds. 


ADDITIONAL RETAIL ACCRUAL REQUIREMENTS 

• Display size, quantity, promotional timeframe, and promotional type will be approved by an RJR Representative. 

• Promotional advertising associated with RJ R Brands will be affixed to, or above each display, as approved by an RJ R Representative. 

• Retailer will not permit advertising of any kind, Including that relating to retailers own products, to be affixed to RJR displays (temporary and/or 
permanent) without prior consent of RJR. 

• Retailer agrees to maintain RJR displays and signage (temporary and/or permanent) In an unobstructed manner, in the location agreed upon by an 
RJR Representative. Changes in location of displays, or effectiveness of display location, will terminate this agreement. 

• Should retailer be permanently disqualified under RJR’s Retail Partners Merchandising/Presence programs, participation In the Retail Accrual 

c 


program and all other RJR Promotional programs will be terminated. 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
NON-SELF-SERVICE PACK OUTLET - LEVEL 2 

R. J. Reynolds Tobacco Company (RJR) Is pleased to announce Ihe following Retail Partners Marketing Plan effective January 1,1996, for retail accounts that meet the 
following criteria: 

• 51 % or more total Industry volume sold by the pack 

• 100+ cartons Industry brands and minimum of 17 cartons of RJR brands sold per week. 

• Distribution of RJR brands In all price-tiers as required. 

Retailers not meeting Ihe above requirements should discuss alternatives with an RJR Representative. 

MERCHANDISING/PRESENCE PROGRAM ELEMENTS: 

• RJR Pull Price pack display In prime non-seif-service position. 

• RJR Pull Price pack display In primary selling area non-self-service. 

• RJR Savings brand pack display(s) in a primary Savings Brand position. 

• Displays selected will merchandise no less than 40 pack facings of product. 

MERCHANDISING/PRESENCE ELEMENT REQUIREMENTS 

• Display 11 must be located in primary non-self-service position as determined by an RJR representative. 

- Display *2 must be located in primary selling areas, in a position agreed upon by an RJR representative. 

• Neither display may be obstructed from consumers view by competitive displays or other products. 

Savinas Display 

- Selected display(s) must be adequate in size to display and promote ALL RJR Savings Brands designated for display by an RJR representative. 

- Multiple displays/locations may be used to adequately merchandise RJR Savings Brands, as approved by an RJR representative. 

■ Retailer will provide RJR pricing capability no less than parity with other tobacco companies. 

Other 


RJR reserves the right for final approval of display/advertising types, sizes and locations. Displays, fixtures, and free-standing signage will be Id as designated by RJR. 

ADDITIONAL MERCHANDISING/PRESENCE REQUIREMENTS 

- Retailer further agrees to: 

Provide promotional assistance as requested by RJR. 

- Display RJR ‘Lowest* brands, If applicable 

- Provide RJR accurate volume information 

- Authorize primary and other suppliers to release brand style volume information to RJR. 

• Provide RJR share of available signage equal to RJR Share of Market. 

• Provide RJR share of space equal to RJR share of market on carton merchandisers, if applicable. Minimum acceptable space as determined by an RJR 
Representative. 

Ensure adequate quantity of RJR brands are maintained to minimize oul of stock, including brands designated for display. 

- Accept new RJR brand styles, as requested. 

• Permit RJR to make reasonable audits of performance and !o inspect and rotate RJR products. 

Permanent RJR advertising will be affixed to RJR displays/merchandisers utilized under this agreement. Retailer will not permit additional advertising of any kind, 
Including that relating to retailers own products, to be affixed to or interfere with RJR displays. 

■ Changes In agreed location of displays/advertising, or effectiveness of location wilt result termination of this agreement. 

• Restricting RJR's ability to display, promatB or distribute RJR brands or the ability to compete equally with other tobacco companies in all areas at retail, will result 
in termination of the agreement. 

• RJR reserves Ihe right to modify or terminate this agreement after notice to retailer. In the event of failure of performance by the retailer, this contract may be 
terminated by RJR forthwith and without notice. 

MERCHANDISING/PRESENCE PAYMENT 

RJR volume will be determined by Ihe average weekly sales of all RJR brands during Ihe mosl recent 3-month period. 

RJR will pay qualifying retailer $_per month for performance of all requirements under this agreement. 

R. J. Reynolds Tobacco Company will make payments by check as soon as practicable after the end of each calendar quarter. Payments will be made for stores 
rendering full performance during a quarter, and on a pro rata basis for stores rendering performance for less than one full quarter, bul more than one calendar month, 
Retailer will not deduct amounts due under contract from invoices due RJR. 

RETAIL ACCRUAL PROGRAM ELEMENTS 

- Qualifying Merchandising/Presence elements of RJR's Retail Partners Marketing Plan. 

- All requirements/criteria stated in Merchandising/Presence section are applicable to Retail Accrual program. 

Program Options 

Option 1: RJR Retail Accrual - monthly accrual based on RJR designated Level 1, Level 2, or Level 3 RJR volume grid. 

Option 2: RJR Retail Accrual with Retailer/RJR Match • monthly accrual with additional Retailer/RJR Match funds based on RJR designated Level 1 . Level 2, or Level 3 
RJR volume grid. 

RETAIL ACCRUAL PROGRAM OPTION REQUIREMENTS 
OPTION 1 

• Accrual process will begin on contract signing dale if prior to Ihe 15th day of the month, Sign up after Ihe 15th day of Ihe month will start accrual the following 
month. 

• Retail Accrual funds are to be utilized lo promote selected RJR Full Price and Savings Brands as designated by an RJR Representative. 

- Partner Promotions, specific to Retail Accrual participants, will be available based on level of Retail Accrual participation end RJR volume category criteria. 

Partner Promotion participation, as required by Ihe Retail Accrual program, Is necessary to maximize accrual fund application. Retailers electing not to participate 
In Partner Promotions) will lose usage Of funds designated for Such purpose. 

• All promotions require approval by RJR prior lo implementation. 

• Retailer reimbursement will occur as soon as practicable following successful completion of the subject pre-approved RJR Retail Accrual promotion. 

• RJR Promotion Dollar Liability is limited to the allocated dollar amount of Retail Accrual as designated by RJR. 

• Relail Accrual funds will be accrued by Ihe month. Funds accrued during one calendar quarter are available for use immediately. 

• Unused funds may be carried over to the subsequent quarter with prior approval by RJR. 

> Funds not utilized for the designated year may not be carried over to the subsequent year. 

OPTION 2 

• All requirements/beneffls stated in Option 1 are applicable to Option 2. 

■ Retailer must provide matching funds in an amount equal lo 50% of Option 1 rate. Retailer match dollars Bre utilized in the same manner as Option 1 funds and 
are payable not later than individual promotion completion. 

• RJR will provide additional funds in an amount equal to Retailer Match monies. RJR Match monies will be accrued on a monthly basis and are available for use on 
ihe same basis bs Ihe Option 1 funds. 
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ADDITIONAL RETAIL ACCRUAL REQUIREMENTS 

• Display size, quantity, promotional timeframe, and promotional type will be approved by an RJR Representative. 

• Promotional advertising associated with RJR Brands will be affixed to, or above each display, as approved by an RJR Representative. 

■ Retailer will not permit advertising of any kind, including that relating to retailers own products, to be affixed to RJR displays (temporary and/or permanent) without 

prior consent of RJR. 

• Retailer agrees to maintain RJR displays and signage (temporary and/or permanent) In an unobstructed manner, In Ihe location agreed upon by an RJR 
Representative. Changes in location of displays, or effectiveness of display location, will terminate this agreement. 

• Should retailer be permanently disqualified under RJR'6 Retail Partners Merchandising/Presenoe programs, participation In the Relail Accrual program and all 
other RJR Promotional programs will be terminated. 



Request fw Taxpayer identification Number fcrvd Certification 

R. J Rtynoida Tobacco Company mutt backup aWtvoW lax •( tha ralt of 31% from payee if the payn filh to provide R. J. Reynold* Tobacco Company artth auffioenl correct information to letue a Form 10991o auch payee for any oatondar 
Y*w With an indMGual prepnetorsh/p, Imi information u the person's mtfvldual name and either Nt/har Kxaal security number (S.S. No,) or IT* employer Wantification numbaf (EW) for lha proprietorship. In addition Ic the payaa'a indn/idual 
nama, tha payee may also provide lha businase ram* for tha sole proprietorship, prodded tha individual nama ia latad before tha business name. (Sola proprietors may not ftjmith only tha business name.) With rat pact to corporations, 
partnerships. iitaiaa. In*t«. and atmlkr vtihet. tha nacanary mformstien ia lha artbty's nama and amployar idantlfieatien number (EIN) aa it appaart on IRS Form 57$ (Aaa.piVnant of Employer Idantdleation Nun*#r). 

Type of Organization: Corporation_, Sole Proprietor_. Partnership, Estale, Trust, etc._ 

Is this a corporation exempt from backup withholding? Yes_ No_ 

Please use the appropriate line to fill in Ihe name and Taxpayer Identification Number: 


Corporation Name_EIN_ 

or 

Sole Proprietor's Name_S.S. No. 


Sole Proprietor’s Business Name_EIN_• 

or 

Partnership, Estale, Trust, etc._EIN_- 


Address (Number, street, and apl. or suite number) 


Address (City, state, and ZIP code)___ 

Certification: 

Under penattes of paltry. 1 certify that 

1. The number tht>*n tbOve h my coned lixpayer Identification number (or I am waiting for « nunberto b« Issued to me) and 

2 1 am nrt bisect to bating artthhckSnfl because: (a) I am exempt form backup afthhottna. or (b) i hra not been notified by lha Internal Revenue Sendee Ihll I am subject (0 backup wtthhokbng ■« r rani of a falLrt to report il irtamt 

or dvidends, or <c) tha IRS has notified ma that 1 am no longer itAject lo badop wtthhokflnQ 

Certification fotructions You must cross out Item 2 above If you hava boon notified by the IRS that you are ccirertty autyed to be da* etthhokfng because of underreporting interest on your tax return 

Store Name (Please Print) 


Street Address __RJR Territory No. 

City/State___Zip Code _ 

Call Classification_Branch (If Chain) 


RJR Account No. 


# Total Quarterly 

Type _ Stores _ Monthly Payment _ Dollar Amount 

_ _ _ _$_ 

_ _ _ _$_ 

_ ___ _$_ 

_TOTAL_ 


_ Retailer's Signature_ 

Date Contract Signed 

Title:_ 

_ R. J, REYNOLDS TOBACCO COMPANY 

Contract Effective Date 

By:_ 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
NON-SELF-SERVICE PACK OUTLET - LEVEL 1 

R j. Reynolds Tobacco Company (RJR) is pleased to announce the following Retail Partners Marketing Plan effective January 1,1996. for retail accounts that meet the 
ollowing criteria: 

• SI % or more total industry volume sold by the pack 

• 100+ cartons industry brands aod minimum of 17 cartons of RJR brands sold per week. 

• Distribution of RJR brands in all price-tiers as required. 

Relatlers not meeting the above requirements should discuss alternatives with an RJR Representaltve. 

MERCHANDISING/PRESENCE PROGRAM ELEMENTS: 

• RJR Full Price pack display In prime non-self-service position. 

• RJR Savings brand pack display(s) in a primary Savings Brand position. 

• Displays selected will merchandise no less than 40 pack facings of product. 

MERCHANDISING/PRESENCE ELE MENT REQUIREMENTS 

Full Price Display 

• Display must be located in primary non-self-service position as determined by an RJR represenlalive. 

• Neither display may be obstructed from consumers view by competitive displays or other products. 

Savinas Display 

■ Selected display(s) must be adequate In size to display and promote ALL RJR Savings Brands designated for display by an RJR representative. 

• Multiple displayshocalions may be used to adequately merchandise RJR Savings Brands, as approved by an RJR representative. 

• Retailer will provide RJR pricing capability no less than parity with other tobacco companies. 

Other 


RJR reserves the right for final approval of disptay/adveriising types, sizes and locations. Displays, fixtures, and free-standing signage will be IH as designated by RJR. 

ADDITIONAL MERCHANDISINGfPRESENCE REQUIREMENTS 

• Retailer further agrees to: 

• Provide promotional assistance as requested by RJR. 

- Display RJR ‘Lowest* brands, if applicable 

Provide RJR accurate volume Information 

- Authorize primary and other suppliers to release brand style volume information to RJR. 

• Provide RJR share of available signage equal to RJR Share of Market. 

• Ensure adequate quantity of RJR brands are maintained to minimize out of slock, Including brands designated for display. 

Accept new RJR brand styles, as requested. 

Permit RJR to make reasonable audits of performance and to inspect and rotate RJR products. 

• Permanent RJR advertising will be affixed lo RJR displays/merchandisers utilized under this agreement. Retailer will not permit additional advertising of any kind, 
including that relating lo retailers own products, to be affixed to or interfere with RJR displays. 

• Changes in agreed location of displaystadverlising, or effectiveness of location will result termination of this agreement. 

- Restricting RJR’s ability lo display, promote or distribute RJR brands or Ihe ability to compete equally with other tobacco companies in all areas at retail, will result 
in termination of the agreement. 

• RJR reserves Ihe right lo modify or terminate this agreement after notice to retailer. In the event of failure of performance by the retailer, this contract may be 
terminated by RJR forthwith and without notice. 

MERCHANDISING/PRESENCE PAYMENT 

RJR volume will be determined by the average weekly sales of all RJR brands during the most recent 3-month period. 

RJR will pay qualifying retailer $_per monlh for performance of all requirements under this agreement. 

R. J. Reynolds Tobacco Company will make payments by check as soon as practicable after the end of each calendar quarter. Payments will be made for stores 
rendering full performance during a quarter, and on a pro rata basis for stores rendering performance for less than one full quarter, but more than one calendar month. 
Retailer will not deduct amounts due under Contract from invoices due RJR. 

RETAIL ACCRUAL PROGRAM ELEMENTS 

• Qualifying Merchandising/Presence elements of RJR's Retail Partners Marketing Plan. 

• All requiremenls/crileria stated in Merchandising/Presence section are applicable to Retail Accrual program. 

Program Options 

Option 1: RJR Retail Accrual - monthly accrual based on Level 1 RJR volume grid. 

Option 2: RJR Retail Accrual with Retaller/RJR Match - monthly accrual with additional Retaller/R JR Match funds based on Level 1 RJR volume grid. 

RETAIL ACCRUAL PROGRAM OPTION REQUIREMENTS 
OPTION 1 

• Accrual process will begin on contract signing date if prior lo the 15th day of the monlh. Sign up after Ihe 16lh day of Ihe month will start accrual the following 
monlh. 

- Retail Accrual funds are to be utilized to promote selected RJR Full Price and Savings Brands as designated by an RJR Representative. 

- Partner Promotions, specific to Retail Accrual participants, will be available based on level of Retail Accrual participation and RJR volume category criteria. 

Partner Promotion participation, as required by the Retail Accrual program, is necessary lo maximize accrual fund application. Retailers electing not to participate 
in Partner Promotion(s) win lose usage of funds designated for such purpose. 

• All promotions require approval by RJR prior to implementation. 

- Retailer reimbursement will occur as soon as practicable following successful completion of the subject pre-approved RJR Retail Accrual promotion. 

• RJR Promotion Dollar Liability is limited to the allocated dollar amount of Retail Accrual as designated by RJR. 

• Retail Accrual funds will be accrued by the month. Funds accrued during one calendar quarter are available for use Immediately. 

• Unused funds may be carried over to the subsequent quarter with prior approval by RJR. 

• Funds nol utilized for the designated year may not be carried over lo the subsequent year. 

OPTION 2 

• All requirements/benefits staled in Option 1 are applicable to Option 2. 

■ Retailer must provide matching funds In an amount equal to 50% of Option 1 rate. Retailer match dollars are utilized in the same manner as Option 1 funds and 
are payable not lalarthan individual promotion completion. 

• RJR will provide additional funds In an amount equal to Retailer Match monies. RJR Match monies will be accrued on a monthly basts and are available for use on 
the same basis as the Option 1 funds. 
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ADDITIONAL RETAIL ACCRUAL REQUIREMENTS 

• Display size, quantity, promotional timeframe, and promotional type will be approved by an RJR Representative. 

• Promolional advertising assoclaled with RJR Brands will be affixed to, or above each display, as approved by an RJR Representative. 

• Retailer will not permit advertising of any kind, including lhat relating lo retailers own products, to be affixed to RJR displays (temporary and/or permanent) without 
prior consent of RJR. 

■ Retailer agrees lo maintain RJR displays and signage (lemporary and/or permanent) In an unobstructed manner, In the location agreed upon by an RJR 
Representative. Changes in location of displays, or effectiveness or display location, will terminate this agreement. 

• Should retailer be permanently disqualified under RJR's Retail Partners Merchandising/Presence programs, participation in the Retail Accrual program and all 
other RJR Promolional programs will be terminated. 


Raquatt for TaKppyar idantiflcailpn ffcanbar and Canlflcrtfon 

a J RiynoWaTDbaucpConpiny rmrtl backup wtlfVmid tax al lha rwa of 31% from payap If thp payaa faila to proutda R. J. Raynokji Tobacco Company wflh tuffidant corract Information lo iaaua a Form 10SV lo aukh pays* for any ealandar 
yaar With an inbvfdual propriatorahp this Information is tha paraon'a Indnndual nama and aittw hia/haf aodal aaourtly nurtpr (S.S. No.) of lha dmployar Idarflflralion numbar (EIN) (Of Iha propflptonhtp In irttbon to thl payaa'■ Irxtvtrkjal 
name, tha payaa may aXo prwda » butinaaa nama for tha aola propriatinfap. provldailtha IntWPuK nama rt Ittad Valor* Ih* tvtmit nama (Sola propnator* may not Man only lha buHnati nama.) With raapacf lo corporation*, 
portnaratipa. oatataa, truat*. and altrtlar annual. in* naeaasary information ia tha atapy'i nama and arrptoyar IdanliHeabon numbar (EIN) at it appaart on IRS Form 575 (Aaalflnmanl of Empfoyor idardiflcallon nkxittar) 


Type of Organization: Corporalion_, Sole Proprietor_. Partnership, Estate, Trust, etc. 

Is this a corporation exempt from backup withholding? Yes_ No_ 

Please use the appropriate line to rill In the name and Taxpayer Identification Number: 

Corporation Name_ 

or 

Sole Proprietor's Name 

Sole Proprietor's Business Name_EIN 

or 

Partnership, Eslate, Trusl, etc._EIN 

Address (Number, street, and apt. or suite number) .__ 

Address (City, slate, and ZIP code)_ 


EIN_ 

S.S. No. 


CaflWuiian: 

Under penato+i pf perjury, I tertify th*l: 

t. The nuntw thown »bov« 4 my corrtc* »**p*y*r ifertlflcation rwnb«r (of I am wiXing foi a nurnbar to b« Itauad to ma> and 

2 I am not aubtod Id baefop udtUtoienfl bacaua*: (a) I am axampl tom baefop tUlfdwenfl. or (b) I have nol babft netifad by Ihp Wdfndl Ravanua SarUea that I am auyact to badop altlihottno aa a raatX of a fblajra lo rppott Pi Irtbfatl 

nr ewdandi, or (cl tha IRS hat noWad ma that I am no knpar aubfact to backup -tthhoMng 

Cwtricabon InauuOJona You must croaa nU Ham 2 abova If you harvt boon nootlad by tha IRS that you ara eurartly aubjact to backup wttnhotdtnp bacauta of undanaporiing Haraat on you tax rahxn. 


Store Name (Please Print) 


RJR Account No. 


Street Address 


RJR Territory No. 


City/State 


Zip Code 


Call Classification 


Branch (If Chain) 


# Total Quarterly 

Type _ Stores _ Monthly Payment _ Dollar Amount 


_S 

_$ 

TOTAL 


_ Retailer's Signature. 

Date Contract Signed 

Title:_ 


_ R. J. REYNOLDS TOBACCO COMPANY 

Contract Effective Date 

By: _ 


ui 

i- 1 

00 

cn 

to 

CO 

to 

w 

to 


FUNCTION 
FUNCTION 
A=ADD 
E=END 
D=DELETE 
C=CHANGE 


EFFECTIVE 

CONTRACT TYPE PLAN UNITS RATE MO/YR 



Source: https://www.industrydocuments.ucsf.edu/docs/xjwnOOOO 












R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
SELF-SERVICE PACK OUTLET - LEVEL 3 


3fc-rpssp3/10/2/95/4:18 PM 


la quest for Taxpayer Identification Number end Certification 

R. J. Reynolds Tobacco Company must backup withhold tax at the rate ol 31% from payee if the payee fails to provide R. J. Reynolds Tobacco Company with 
sufficient correct information to issue a Form 1099 to such payee for any calendar year. With an Individual proprietorship, this information is the person's 
individual name and either his/her social security number (S.S. No.) or the employer identification number (EIN) for the proprietorship. In addition to the payee's 
individual name, the payee may also provide the business name for the sole proprietorship, provided the individual name Is listed before the business name. (Sole 
proprietors may not furnish only the business name.) With respect to corporations, partnerships, estates, trusts, and similar entities, the necessary information is 
the entity's name and employer identification number (EIN) as it appears on IRS Form 575 (Assignment of Employer Identification Number). 

Type of Organization: Corporation_, Sole Proprietor_, Partnership, Estate, Trust, etc._ 

Is this a corporation exempt from backup withholding? Ves_ No_ 

Please use the appropriate line to fill in the name and Taxpayer Identification Number: 

Corporation Name _EIN_-_ 

or 

Sole Proprietor's Name_S.S. No. __-_-_ 

Sole Proprietor'a Business Neme_EIN_-___ 

or 

Partnership, Estate, Trust, etc,_EIN_-_ _ ___ 

Address (Number, street, and apt. or suite number) _________ 

Address (City, state, and ZIP code)_ 


Certification: 

Under penalties of perjury, I certify that: 

1. The number shown above is my correct taxpayer identification number (or I am waiting for a number to be issued to me) and 

2. I am not subject to backup withholding because: (a) I am exempt form backup withholding, or (b) i have not been notified by the Internal Revenue Service 
that I am subject to backup withholding as a result of a failure to report all interest or dividends, or (c) the IRS has notified me that I am no longer subject to 
backup withholding. 

Certification Instructions: You must cross cut Item 2 above if you have been notified by the IRS that you ara currently subject to backup withholding because of 
underreporting interest on your tax return. 

'Store Name (Please Print) ___ _____ RJR Account No. _ 

Street Address_RJR Territory No. _ 

City/State___Zip Code __ 

Call Classification_Branch (If Chain) _ 


T VP° 


# 

Stores 


Monthly Payment 


Total Quarterly 
Dollar Amount 


TOTAL 


___ Retailer's Signature_ 

Date Contract Signed 

Title:_ 

_ R. J. REYNOLDS TOBACCO COMPANY 

Contract Effective Date 

By:_ 

-- ~ EFFECTIVE 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
SELF-SERVICE PACK OUTLET - LEVEL 3 

R. J. Reynolds Tobacco Company (RJR) Is pleased to announce the following Retail Partners Marketing Plan effective January 1,1996, for retail accounts 
‘hat meet the following criteria: 

• 51 % or more total Industry volume sold by the pack 

• 100+ cartons industry brands and minimum of 17 cartons of RJR brands sold per week, 

• Distribution of RJR brands In all price-tiers as required. 

• Retailer voluntarily elects to participate in permanent cigarette display and advertising agreements with no more than two cigarette manufacturers. 
Retailers not meeting the above requirements should discuss alternatives with an RJR Representative. 

MERCHANDISING/PRESENCE PROGRAM ELEMENTS: 

• RJR Full Price pack display in prime position. 

• RJR Full Price pack display in primary selling area. 

- RJR Savings brand pack display(s) in a primary Savings Brand position. 

• Displays selected will merchandise no less than 40 pack facings of product. 

MERCHANDISING/PRESENCE ELEMENT REQUIREMENTS 
Full Price Displays 

• Display #1 must be located at #1 cash register In primary position as determined by an RJR representative. 

• Display #2 must be self-service and may not be obstructed from consumer by competitive displays or other products, 

• Both displays must be self-service and may not be obstructed from consumer by competitive displays or other products. 

Savings Display 

• Selected display(s) must be adequate In size to display and promote ALL RJR Savings Brands designated for display by an RJR representative. 

• Multiple displays/locations may be used to adequately merchandise RJR Savings Brands, as approved .by an RJR representative. 

• Retailer will provide RJR pricing capability no less than parity with other tobacco companies. 

Other 


RJR reserves the right for final approval or display/advertising types, sizes and locations. Displays, fixtures, and free-standing signage will be lit as designated 
by RJR. 

ADDITIONAL MERCHANDISING/PRESENCE REQUIREMENTS 

• Retailer further agrees to: 

Provide promotional assistance as requested by RJR. 

Display RJR ‘Lowest" brands, if applicable 
Provide RJR accurate volume information 

- Authorize primary and other suppliers to release brand style volume information to RJR. 

Provide RJR share of available signage substantially greater than RJR Share of Market. 

Provide RJR share of space equal to RJR share of market on carton merchandisers, If applicable. Minimum acceptable space as determined 
by an RJR Representative. 

Ensure adequate quantity of RJR brands are maintained to minimize out of stock, Including brands designated for display. 

Accept new RJR brand styles, as requested. 

Permit RJR to make reasonable audits of performance and to inspect and rotate RJR products. 

• Permanent RJR advertising will be affixed to RJR displays/merchandlsers utilized under this agreement. Retailer will not permit additional 
advertising of any kind, Including that relating to retailers own products, to be affixed to or interfere with RJR displays. 

• Changes In agreed location of displays/advertising, or effectiveness of location will resuit termination of this agreement, 

• Restricting RJR's ability to display, promote or distribute RJR brands or the ability to compete equally with other tobacco companies in all areas at 
retail, will result in termination of the agreement. 

RJR reserves the right to modify or terminate this agreement after notice to retailer. In the event of failure of performance by the retailer, this 
contract may be terminated by RJR forthwith and without notice. 

• Retailer agrees to maintain the following Permanent and Temporary Merchandising Presence Elements and their respective positions within the 
store: 


- Full Price Category Displays 


EEIuIiSm 

ff of Facings 

# of Footprints 

Self-Service or NSS 

Position Ranking 

RJR 



Self-Service 


PM 





SAT 





Lorillard 





Other 





TOTAL 



N/A 

N/A 







- Savings Category Displays 



of Facings 

# of Footprints 

Self-Service or 
Non-Self-Service 

Position Ranking 

RJR 





PM 





BAT 





Lorillard 





Other 





TOTAL 



N/A 

N/A 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
SELF-SERVICE PACK OUTLET - LEVEL 3 

c 

• Permanent Advertising 

Company _ # of Signage Elements _ Position Ranking _ 

RJR _ _ 

PM _ _ 

BAT__ 

Lori Hard _ _ 

Other 

TOTAL__N/A_ 


TEMPORARY DISPLAY(S) REQUIREMENTS 

• Temporary displays may be placed for the purposes of temporarily promoting cigarettes. For the purposes or this agreement, temporary displays 
are defined as non-permanent displays with promotional periods and placements that do not exceed 28 consecutive days. 

• Temporary displays that exceed the_day placement period will be deemed as permanent placements and void this agreement 

MERCHANDISING/PRESENCE PAYMENT 

RJR volume will be determined by the average weekly sales of all RJR brands during the most recent 3-month period. 

RJR will pay qualifying retailer $_per month for performance of all requirements under this agreement. 

R, J. Reynolds Tobacco Company will make payments by check as soon as practicable after the end of each calendar quarter. Payments will be made 
for stores rendering full performance during e quarter, Bnd on a pro rata basis for stores rendering performance for less than one full quarter, but more 
than one calendar month. Retailer will not deduct amounts due under contract from invoices due RJR. 

RETAIL ACCRUAL PROGRAM ELEMENTS 

• Qualifying Merchandising/Presence elements of RJR's Retail Partners Marketing Plan. 

• All requirements/criteria stated in Merchandising/Presence section are applicable to Retail Accrual program. 

Program Options 

Option 1: RJR Retail Accrual - monthly accrual based on RJR designated Level 1, Level 2, or Level 3 RJR volume grid. 

Option 2: RJR Retail Accrual with Retailer/RJR Match - monthly accrual with additional Retailer/RJR Match funds based on RJR designated 

Level 1, Level 2, or Level 3 RJR volume grid. . • 

RETAIL ACCRUAL PROGRAM OPTION REQUIREMENTS 
OPTION 1 

• Accrual process will begin on contract signing date if prior to the 15th day of the month. Sign up after the 15th day of the month will start accrual the 
following month. 

< Retail Accrual funds are to be utilized to promote selected RJR Full Price and Savings Brands as designated by an RJR Representative. 

• Partner Promotions, specific to Retail Accrual participants, will be available based on level of Retail Accrual participation and RJR volume category 
criteria. Partner Promotion participation, as required by the Retail Accrual program, is necessary to maximize accrual fund application. Retailers 
electing not to participate In Partner Promotion(s) will lose usage of funds designated for such purpose. 

• All promotions require approval by RJR prior to implementation. 

• Retailer reimbursement will occur as soon as practicable following successful completion of the subject pre-approved RJR Retail Accrual 
promotion. 

• RJR Promotion Dollar Liability Is limited to the allocated dollar amount of Retail Accrual as designated by RJR. 

• Retail Accrual funds will be accrued by the month. Funds accrued during one calendar quarter are available for use immediately. 

• Unused funds may be carried over to the subsequent quarter with prior approval by RJR. 

■ Funds not utilized for the designated year may not be carried over to the subsequent year. 

OPTION 2 

• All requirements/benefits stated in Option 1 are applicable to Option 2. 

• Retailer must provide matching funds In an amount equal to 50% of Option f rate. Retailer match dollars are utilized in the same manner as Option 
1 funds and are payable not later than individual promotion completion. 

• RJR will provide additional funds in an amount equal to Retailer Match monies. RJR Match monies will be accrued on a monthly basis and are 
available for use on the same basis as the Option 1 funds. 

ADDITIONAL RETAIL ACCRUAL REQUIREMENTS 

• Display size, quantity, promotional timeframe, and promotional type will be approved by an RJR Representative, 

• Promotional advertising associated with RJR Brands will be affixed to, or above each display, as approved by an RJR Representative. 

• Retailer will not permit advertising of any kind, including that relating to retailers own products, to be affixed to RJR displays (temporary and/or 
permanent) without prior consent of RJR. 

• Retailer agrees to maintain RJR displays and signage (temporary and/or permanent) In an unobstructed manner, in the location agreed upon by an 
RJR Representative. Changes in location of displays, or effectiveness of display location, will terminate this agreement, 

< Should retailer be permanently disqualified under RJR’s Retail Partners Merchandising/Presence programs, participation in the Retail Accrual 
program and all other RJR Promotional programs will be terminated. 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAJL PARTNERS MARKETING PLAN CONTRACT 
SELF-SERVICE PACK OUTLET - LEVEL 2 


R. J. Reynolds Tobacco Company (RJR) Is pleased to announce the following Retail Partners Marketing Plan effective January 1,1996, for retail accounts that meet the 
following criteria: 

• 51% or more total industry volume sold by the pack 

• 109* cartons industry brands and minimum of 17 cartons of RJR brands sold per week. 

• Distribution of RJR brands in all price-tiers as required. 

Retailers not meeting the above requirements should discuss alternatives with an RJR Representative. 

MERCHANDISING/PRESENCE PROGRAM ELEMENTS: 

« RJR Full Price pack display in prime position. 

• RJR Full Price pack display in primary selling area. 

• RJR Savings brand pack display(s) in a primary Savings Brand position. 

• Displays selected will merchandise no less than 40 pack facings of product. 

MERCHANDISING/PRESENCE ELEMENT REQUIREMENTS 

Full Price Displays 

■ Display#! must be located at *1 cash register in primary position as determined by an RJR representative. 

• Display #2 must be self-service end may not be obstructed from consumer by competitive displays or other products. 

• Both displays must be sell-service end mey not be obstructed from consumer by oompelitive displays or other products. 

Savings Display 

• Selected display(s) must be adequate In size to display and promote ALL RJR Savings Brands designated for display by an RJR representative. 

• Multiple displays/locations may be used to adequately merchandise RJR Savings Brands, as approved by an RJR representative. 

• Retailer will provide RJR pricing capability no less than parity with other tobacco companies. 

Other 


RJR reserves the right for final approval of display/advertislng types, sizes and locations. Displays, fixtures, and free-standing signage will be lit as designated by RJR. 

ADDITIONAL MERCHANDISING/PRESENCE REQUIREMENTS 
« Retailer further agrees lo: 

• Provide promotional assistance as requested by RJR. 

• Display RJR 'Lowest' brands, if applicable 
Provide RJR accurate volume information 

- Authorize primary and other suppliers to release brand style volume Information to RJR. 

- Provide RJR share of available signage equal to RJR Share of Market. 

• Provide RJR share of space equal to RJR share of market on carton merchandisers, if Bpplicable. Minimum acceptable space as determined by an RJR 
Representative. 

• Ensure adequate quantity of RJR brands are maintained to minimize out of stock, Including brands designated for display. 

- Accept new RJR brand Styles, es requested. 

Permit RJR to make reasonable audits of performance and to Inspect and rotate RJR products. 

Permanent RJR advertising will be affixed lo RJR displays/merchandisers utilized under this agreement. Retailer will not permit additional advertising of any kind, 
including that relating to retailers own products, to be affixed to or Interfere with RJR displays. 

• Changes in agreed location of displays/advertising, or effectiveness of location will result termination of Ihis agreement. 

• Restricting RJR's ability to display, promote or distribute RJR brands or the ability to compete equally with other tobacco companies In all areas at retail, will result 
in termination of the agreement. 

• RJR reserves the right to modify or terminate this agreement after notice to retailer. In the event of failure of performance by the retailer, this contract may be 
terminated by RJR forthwith and without notice. 

MERCHANDISING/PRESENCE PAYMENT 

RJR volume will be determined by the average weekly sates of all RJR brands during the most recent 3-monlh period. 

RJR will pay qualifying retailer I_per month for performance of all requirements under this agreement. 

R. J, Reynolds Tobacco Company will make payments by check as soon as practicable after the end of each calendar quarter, Payments will be made for stores 
rendering full performance during a quarter, and on a pro rata basis for stores rendering performance for less lhan one full quarter, but more than one calendar month, 
Retailer will not deduct amounts due under contract from invoices due RJR. 

RETAJL ACCRUAL PROGRAM ELEMENTS 

• Qualifying Merchandising/Presence elements of RJR's Retail Partners Marketing Plan. 

• All requiremenls/crileria stated in Merchandlsing/Presence section are applicable to Retail Accrual program, 

Program Options 

Option 1: RJR Retail Accrual - monthly accrual based on RJR designated Level 1, Level 2, or Level 3 RJR volume grid. 

Option 2: RJR Retail Accrual with Retailer/RJR Match • monthly accrual with additional Retailer/RJR Match funds based on RJR designated Level 1, Level 2, or Level 3 
RJR volume grid. 

RETAIL ACCRUAL PROGRAM OPTION REQUIREMENTS 
OPTION 1 

• Accrual process will begin on contract signing dale if prior lo the 15th day of the month. Sign up after the 15th day of the month will start accrual the following 
month. 

• Retail Accrual funds are to be utilized to promote selected RJR Full Price and Savings Brands as designated by an RJR Representative. 

• Partner Promotions, specific lo Retail Accrual participants, will be available based on level of Retail Accrual participation and RJR volume category criteria. 

Partner Promotion participation, as required by the Retail Accrual program, is necessary to maximize accrual fund application. Retailers electing not to participate 
In Partner Promotion(s) will lose usage of funds designated for such purpose. 

• All promotions require epproval by RJR prior to implementation. 

• Retailer reimbursement will occur as soon as practicable following successful completion of the subject pre-approved RJR Retail Accrual promotion. 

• RJR Promotion Dollar Liability Is limited to the alloceted dollar amount of Retail Accrual as designated by RJR. 

• Retail Accrual funds will be accrued by the month. Funds accrued during one calendar quarter are available for use Immediately. 

• Unused funds may be carried over to the subsequent quarter with prior approval by RJR. 

• Funds not utilized for Ihe designated year may not be carried over to the subsequent year. 

OPTION 2 

• All requirements/benefils slated In Option 1 are applicable lo Option 2. 

• Retailer must provide matching funds in an amount equal to 50% of Option 1 rale. Retailer match dollars are utilized in the same manner as Option 1 funds and 
are payable not later than Individual promotion completion. 

• RJR will provide additional funds in an amount equal to Retailer Match monies. RJR Match monies will be accrued on a monthly basis and are available for use or 
the same basis as the Option 1 funds. 
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R. J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
SELF-SERVICE PACK OUTLET - LEVEL 2 
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ADDITIONAL RETAIL ACCRUAL REQUIREMENTS 

• Display size, quantity, promotional timeframe, and promotional type will be approved by an RJR Representative. 

• Promotional advertising associated wtth RJR Srands will be affixed to, or above each display, as approved by an RJR Representative. 

• Retailer will not permit advertising of any kind, Including that relating to retailers own products, to be affixed to RJR displays (temporary and/or permanent) without 
prior consent or RJR. 

■ Retailer agrees to maintain RJR displays and signage (temporary and/or permanent) In an unobstructed manner, in the location agreed upon by an RJR 
Representative. Changes in location of displays, or effectiveness of display location, will terminate this agreement. 

Should retailer be permanently disqualified under RJR's Retail Partners Merchandising/Presence programs, participation in the Retail Accrual program and all 
olher RJR Promotional programs will be terminated, 


ft* quail for Taxpayir kJamitlcallcn Numbtr arxJ Certification 

r j Reynold* Tobacco Company must backup withhold xix at tha rata o< 31 % Irom payaa It tha pcyaa f*>li to provitja fl. J. RaynoldaTobacco Company with aufficlant con-ici informibon to l»»u« • Form 1099 to auch payat for 
any calendar yaar. Witti an individual propria tor *h*o. tm* information is tha parson'i individual nama and aithar hia/har social MCurity numbar (SS. No.I or th* amployar identification numbar (ElN) for th# propnatorthip. In addition 
to tha payaa'a individual rume. tha payee may alio provida tha bonnet* nama for th# tola proprietorship. provided tha individual nama it littad bafora tha buainew nama. ISolt proprietor* may not fumiah only lha buaintaa nama.I 
With ratpaci to corpora r>om, pannanhipa, anatai. irusta, and asmdar tniitiaa. tha nacaiaary infonflitiOA ia tha entity’* nama and amployar identification numb** 1 EIN 1 u it tppeirt on IRS form 576 (Awijnment of Employ or 
idantification Number! 


Type of Organization: Corporation_, Sole Proprietor_, Partnership, Estate, Trust, etc, 

1$ this a corporation exempt from backup withholding? Yes ___ No __ 

Please use the appropriate line to fill in the name and Taxpayer Identification Number: 

Corporation Nome___ ElN_-_ 

or 

Sole Proprietor's Name_S,S, No._ 

Sole Proprietor’s Business Name_ElN _ _ 

or 

Partnership, Estate, Trust, etc,_ElN_-_ 

Address (Number, street, end ept, or suite number) _ 

Address (City, state, end ZIP code) __ 


Certification; 

Under pantltiti of ptnunr, 1 eanlfy that: 

1. Tha number atown abova la my correct taxpayer idantification number lor I am waiting for a numbar to ba taiuad to ma) and 

2 . i am not tubjact n> backup withholding bacauia: la) I am exempt form backup withholding, or lb) J hava not baan notified by lha Internal Revenue Service that I am aubjact to backup withholding aa a rauit of a faiiura to 
rapon all mtereat cm drvidend*. or Id tha IRS ha* notitiad ma that l am no temper aubjact io backup withholding. 

Certification Inatnjction* You mutt crou out Itam 2 abova if you hava baan notifiad by lha IRS that you art currently aubjact to backup withholding bacauw Of undarraborting intarait on your tax return. 

Store Name (Please Print)_RJR Account No. _i_ 

Street Address__ RJR Territory No. _ 


City/State 


Zip Code 


Call Classification 


Branch (If Chain) 



___ Retailer's Signature_ 

Date Contract Signed 

Title:_ 

_ R. J. REYNOLDS TOBACCO COMPANY 

Contract Effective Date 

By:_ 
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J. Reynolds Tobacco Company (RJR) Is plea sod to announce the following Retail Partners Marketing Plan effective January 1,1996, for retail accounts that meet the 
allowing criteria: 

• 51 % or more total Industry volume sold by the pack 

• 100+ cations industry brands god minimum of 17 cartons of RJR brands sold per week. 

• Distribution of RJR brands In all price-tiers as required. 

Retailers not meeting the above requirements should discuss alternatives with an RJR Representative. 

MERCHANDISING/PRESENCE PROGRAM ELEMENTS: 

• RJR Full Price pack display in prime position. 

- RJR Savings brand pack display(s) in a primary Savings Brand position. 

• Displays selected will merchandise no less than 40 pack facings of product. 

MERCHANDISING/PRESENCE ELEMENT REQUIREMENTS 
Full Price Display 

• Display must be located at II cash register in primary position as determined by an RJR representative. 

• Display must be self-service and may not bo obstructed from consumer by competitive displays or other products. 

Savings Display 

- Selected display^) must be adequate in size to display and promote ALL RJR Savings Brands designated for display by an RJR representative. 

• Multiple displays/locations may be used to adequately merchandise RJR Savings Brands, as approved by an RJR representative. 

• Retailer will provide RJR pricing capability no less than parity with other tobacco companies, 

Other 


RJR reserves the right for final approval of display/advertising types, sizes and locations. Displays, fixtures, and free-standing signage will be lit as designated by RJR. 

ADDITIONAL MERCHANDISING/PRESENCE REQUIREMENTS 

• Retailer further agrees to: 

Provide promotional assistance as requested by RJR. 

• Display RJR 'Lowest' brands, If applicable 

- Provide RJR accurate volume information 

- Authorize primary and other suppliers to release brand style volume information to RJR. 

Provide RJR share of available signage equal to RJR Share of Market. 

• Provide RJR share of space equal to RJR share of market on carton merchandisers, if applicable. Minimum acceptable space as determined by an RJR 
Representative. 

Ensure adequate quantity of RJR brands are maintained to minimize out of stock, including brands designated for display. 

• Accept new RJR brand styles, as requested. 

- Permit RJR to make reasonable audits of performance and to Inspect and rotate RJR products. 

• Permanent RJR advertising will be affixed to RJR displays/merchandisers utilized under this agreement, Retailer will not permit additional advertising of any kind, 
including that relating to retailers own products, to be afnxed to or Interfere with RJR displays. 

• Changes in agreed location of displays/adveriising, or effectiveness of location will result termination of this agreement. 

• Restricting RJR's ability to display, promote or distribute RJR brands or the ability to compete equally with other tobacco companies in all areas at retail, will result 
in termination of the agreement. 

- RJR reserves the right to modify or terminate this agreement after notice to retailer. In the event of failure of performance by the retailer, this contract may be 
terminated by RJR forthwith and without notice. 

MERCHANDISING/PRESENCE PAYMENT 

RJR volume will be determined by the average weekly sales of all RJR brands during the most recent 8-month period. 

RJR will pay qualifying retailer J_per month for performance of all requirements under this agrsemsnt. 

R. J. Reynolds Tobacco Company will make payments by check as soon as practicable after the end of each calendar quarter. Payments will be made for stores 
rendering full performance during a quarter, and on a pro rata basis for stores rendering performance for less than ore full quarter, but more than one calendar month. 
Retailer will not deduct amounts due under contract from invoices due RJR. 

RETAIL ACCRUAL PROGRAM ELEMENTS 

• Qualifying Merchandising/Presence elements of RJR's Retail Partners Marketing Plan. 

■ All requirements/criteria stated in Merchandising/Presence section are applicable to Retail Accrual program. 

Program Options 

Option 1: RJR Retail Accrual - monthly accrual based on Level 1 RJR volume grid. 

Option 2: RJR Retail Accrual with Retailer/RJR Match - monthly accrual with additional Retailer/RJR Match funds based on Level 1 RJR volume grid. 

RETAIL ACCRUAL PROGRAM OPTION REQUIREMENTS 
OPTION 1 

• Accrual process will begin on contract signing date It prior to the ISth day of the month. Sign up after the 15th day of the month will start accrual the following 
month. 

• Retail Accrual funds are to be utilized to promote selected RJR Full Price and Savings Brands as designated by an RJR Representative. 

• Partner Promotions, specific to Retail Accrual participants, will be available based on level of Retail Accrual participation and RJR volume category criteria. 

Partner Promotion participation, as required by the Retail Accrual program, Is necessary to maximize accrual fund application. Retailers electing not to participate 
in Partner Promo)ion(s) will lose usage of funds designated for such purpose. 

• All promotions require approval by RJR prior to implementation. 

• Retailer reimbursement will occur as soon as practicable fallowing successful completion of the subject pro-approved RJR Retail Accrual promotion. 

• RJR Promotion Dollar Liability Is limited to the allocated dollar amount of Retail Accrual as designated by RJR. 

• Retail Accrual funds will be accrued by the month. Funds accrued during one calendar quarter are available tor use Immediately. 

- Unused funds may be carried over to the subsequent quarter with prior approval by RJR. 

• Funds nol utilized tor the designated year may not be carried over to the subsequent year. 

OPTION 2 

< All requirements/berefits stated In Option 1 are applicable to Option 2. 

• Retailer must provide matching funds In an amount equal to 50% of Option 1 rate. Retailer match dollars are utilized In (he same manner as Option 1 funds and 
are payable not later than Individual promotion completion. 

• RJR will provide additional funds In an amount equal to Retailer Match monies. RJR Match monies will be accrued on a monthly basis and are available for use ra¬ 
the same basis as the Option 1 funds. 
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R, J. REYNOLDS TOBACCO COMPANY 
RETAIL PARTNERS MARKETING PLAN CONTRACT 
SELF-SERVICE PACK OUTLET - LEVEL 1 


ADDITIONAL RETAIL ACCRUAL REQUIREMENTS 

• Display size, quantity, promotional timeframe, end promotional type will be approved by an RJR Representative. 

• Promotional advertising associated with RJR Brands will be affixed to, or above each display, as approved by an RJR Representative. 

■ Retailer will not permit advertising of any kind, including that relating to retailers own products, to be afTixed to RJR displays (temporary and/or permanent) without 

prior consent of RJR. 

• Retailer agrees to maintain RJR displays and signage (temporary and/or permanent) In an unobstructed manner, in the location agreed upon by an RJR 
Representative. Changes In location of displays, or effectiveness of display location, will terminate this agreement. 

• Should retailer be permanently disqualified under RJR's Retail Partners Merchandising/Presence programs, participation In Ihe Retail Accrual program and all 
other RJR Promotional programs will be terminated. 


( 


Raouatl lor Ta*paysr Identification Numb*' and Certification 

R. J. Reynold! Tobacco Company must backup wnhhokJ tax #1 iha rata of 31% from pay** if the pa via fails to pro v id* R. J. Ravnoldi Tobacco Company with aufficieni correct information to Uiue a Form 1089 to auch payaa for 
any calendar year. With an individual proprietorship. ihii information ii the parson's Individual name and aithar his/tiar social saeumy numbw (S.S. No.I or tha employer tdmtif leal ion number IEIN1 for t be propnetorahip. In addition 
to tha payee'* individual name, tha payee may al*o provide the business name for the sola proprietors**, provided tha individual name ia kited bafora ihe businas* name, I Sole proprietori may not furnish only the business name.) 
With respect to corporation*, partnership*, estate*, trust*, and irmder entitiai. the necesaary information i* tha entity’i name and employer idahtifiCetiOh number 1EIN1 it it appear! on IRS Form 676 IA*a*flftrrv*nt of Employer 
Wenuliciuon Number). 


Type of Organization: Corporation_, Sole Proprietor_, Partnership, Estate, Trust, etc. 

Is this a corporation exempt from backup withholding? Yes_ No_ 

Please use the appropriate line to fill in the name and Taxpayer Identification Number: 

_EIN_-_ 

_S.S. No,_ 

_EIN_•_ 

EIN 


Corporation Name 
or 


Sole Proprietor’s Name_ 


Sols Proprietor's Business Nsme 
or 

Partnership, Estate, Trust, etc. _ 


Address (Number, street, and apt, or suite number) 
Address (City, state, end ZIP codel _ 


Certification; 

Under pwvlhie* Of perjury, > esnify that: 

1. Th« number shown abova la my.correct taxpayer identification number for I am waiting for a numbar to ba Issued to ma) and 

2. I am not subject to backup wfthhoWino becauw. (al I am aiampr form backup withholding, or (b) i havt nor been notified by tha Initmal Revenue Sanrica that I am subject to backup withholding as a rtndt of a fallura to 
report mtsrut or div Wands, or ie) tha IRS has notrfwd ma that I am no longar wbjict to backup withholding. 

Canifecation instructions- You must cross out Itam 2 abova if you hava baan not if lad by (ha IRS that you art currently subject to backup withholding because Of underreporting Intarast on your ui raium. 


Store Name (Please Print) 

Street Address_ 

City/State_ 


RJR Account No. 
RJR Territory No. 
Zip Code _ 


Cali Classification 


Branch (If Chain) 


T yp e 


# 

Stores 


Monthly Payment 


Total Quarterly 
Dollar Amount 


TOTAL 


ui 


Retailer's Signature^ 


Date Contract Signed 


CO 

ui 

U3 


Title: 


R. J. REYNOLDS TOBACCO COMPANY 


CO 

to 

W 

KD 


Contract Effective Date 


By: 
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D=DELETE 
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R. J. REYNOLDS TOBACCO COMPANY 
MERCHANDISING/PRESENCE TO RETAIL ACCRUAL $ ROLLOVER 
RETAILER AGREEMENT 

Retailer agrees to the following changes in the previously signed RJR Retail Partners Marketing Plan contracts: 

Merchandising/Presence payments will be reduced by $_per month beginning the effective start date of this agreement. 

Base Retail Accrual contract accruals will be increased by $_per month beginning the effective start date of this 

agreement. 

Contract requirements for all RJR Retail Partners Marketing Plan contracts signed prior to this agreement remain in effect. 
RJR reserves the right to terminate this agreement at anytime. 

Request for Taxpayer Identification Number and Certification 

R. J. Reynolds Tobacco Company must backup withheld tax at the rale of 31 % from payee if the payee fail* to provide R. J. Reynolds Tobacco Company with 
sufficient correct information to issue a Form 1099 to such payee for any calendar year. With an individual proprietorship, this information is the person's individual 
name and either his/her social security number (S.S. No.) or the employer identification number (EIN) for the proprietorship. In addition to the payee's individual 
name, the payee may also provide the business name for the sole proprietorship, provided the Individual name is listed before the business name. (Sole proprietors 
may not furnish only the business name.) With respect to corporations, partnerships, estates, trusts, and similar entities, the necessary information Is the entity's 
name and employer identification number (EIN) as It appears on IRS Form 575 (Assignment of Employer Identification Number). 

Type of Organization: Corporation_, Sole Proprietor Partnership, Estate, Trust, ate._ * 

Is this a corporation exempt from backup withholding? Yes_ No_ 

Please use the appropriate line to fill In the name and Taxpayer Idenlilication Number: 

Corporalion Name_EIN _ _•_ 

or 

Sole Proprietor's Name_S.S. No._- ■ _-_ 

Sole Proprietor's Business Name 
or 

Partnership, Eslate, Trust, etc,_ 

Address (Number, street, and apt. or suite number) __ 

Address (City, slate, and ZIP code)_ 

Certification: 

Under penalties of perjury, I certify that: 

1. The number shown above is my correct taxpayer identification number (or I am waiting for a number to be Issued to me) and 

2. lam not subject to backup withholding because: (a) t am exempt form backup withholding, or (b) I have not been notified by the Internal Revenue Service that I 
am subject to backup withholding as a resuH of a failure to report all interest or dividends, or (c) the IRS has notified me that I am no longer subject to backup 
withholding. 

Certification Instructions: You musl cross out Item 2 above if you have been notified by the IRS thal you are currently subject to backup withholding because of 
underreporting inleresl on your tax return. 

Store Name (Please Print) _ RJR Account No. _ 

Street Address __ RJR Territory No. _:_ 

City/State _ Zip Code _ 

Call Classification __ Branch {If Chain) _ 


EIN 

EIN 


Date Contract Signed 


Retailer's Signature. 
Title:_ 


_ R. J. REYNOLDS TOBACCO COMPANY 

Contract Effective Date 

By- _ 
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